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Maui beckons …
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Check any you’d 
risk a life for.

Please make it 

home safe today.

Cause of 
Death
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Driving

  Driving 
Tired

 Road Rage
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Dear Member Dealer: We had a whirl-
wind visit to the nation’s capital for 
CADA Project DC 2017, September 

10–12. This was the fifth year that CADA 
held its September meeting, just before 
the NADA Washington Conference on 
September 12–13. It was an extraordinary trip 
in many ways for our group of 41, includ-
ing 20 board members, several spouses and 
CADA staff members.

After everyone arrived at the St. Regis 
Hotel on Sunday, we had a wonderful dinner. 
Monday’s activities included a visit with the 
Maryland Automobile Dealers Association, 
which is literally a stone’s throw from the 
Maryland State Capitol, followed by a walk-
ing tour of the historic area.

The capitol building itself is pretty 
amazing, topped by a wood dome built with 
no nails. It’s the oldest state capitol still in 
use and surrounded by historic homes and 
interesting shops.

We topped off our visit with Maryland crab 
cakes at the Chart House on the waterfront. 
Our evening was a casual get-together at the 
Blackfinn Ameripub, where some folks stuck 
around to watch the Broncos play the Chargers. 
And on the East Coast, that 10:20 p.m. kickoff 
was a stretch, after such a busy day!

Our Board of Directors met Tuesday 
morning. We discussed the regional meet-
ings, which at the time of this writing, we 
are already about halfway through. We also 
strategized ways to ramp up Clear the Air 
Foundation efforts. Our goal is to get every 
CADA member dealer to donate at least one 
old, high polluter each quarter.

The 2017 NADA Washington Conference 
got underway Tuesday afternoon. South 
Carolina U.S. Sen. Lindsey Graham spoke 
about how things are going in Congress.

I wish I could have recorded it and brought 
it home because he also talked about the impor-
tant part dealers play in the national and states’ 
economies. It was good to be acknowledged for 
the importance of what we do. Congressman 
Don Beyer (D-Virginia), a former automobile 
dealer, and Congressman Trey Hollingsworth 
(R-Indiana) were also featured speakers.

For me, a personal highlight was the 
reception and dinner Tuesday night at the 
Smithsonian Castle, the original building 
in the Smithsonian Institution’s museum 

complex, which is the largest network of 
museums in the world.

The history of this national museum is 
pretty amazing. It was the result of a bequest 
from a British scientist, James Smithson. 
His tomb is there along with so many other 
artifacts, such as the helmet that Chuck Yeager 
wore on the flight when he broke the sound 
barrier! We were very lucky to land that venue.

In addition to the NADA reception, we 
also had a private dinner with three of our 
U.S. Congressmen: Mike Coffman, Doug 
Lamborn and Scott Tipton. It’s clear they 
enjoy our support and in turn are supportive 
of us and what we do.

Wednesday morning, U.S. Secretary of 
Labor Elaine Chao discussed how autono-
mous vehicles should reduce traffic fatalities. 
Fox News host Tucker Carlson gave us a 
candid take on President Trump and how he 
is what he is. I’d love to play that speech for 
all my friends because it illustrated both the 
good and the bad of Washington.

Wednesday afternoon was reserved for 
visits to Congressional offices. We talked with 
all of our Congressional representatives, even 
Congresswoman Diana DeGette, who talked 
with us in the corridor for about five minutes.

These meetings are short and sweet — 
usually only about 15 minutes. We’d been 
prepped at the NADA Conference to get 
straight to discussing NADA’s major 2017 
legislative priorities:

 ◆ The importance of preserving state vehicle 
licensing and franchise laws as Congress 
starts grappling with the issues and oppor-
tunities autonomous vehicles present

 ◆ Ensuring that any tax reform legislation is 
fair across the board and doesn’t favor one 
form of business over another; maintain-
ing (or gradually phasing out) the LIFO 
method of accounting, because repealing 
it would take working capital away from 
dealerships; maintaining the deduction for 
net interest expense; eliminating the estate 
tax, which has a negative effect on family-
owned dealerships with assets that can’t 
be liquidated easily in the event of a death

 ◆ Limiting recall bills that would stop the 
sale or wholesale of any used car under 
an open recall, even if the recall is for a 
minor issue, and offering manufactur-
ers incentives to provide parts in a more 
timely way to repair vehicles under recall.

The opportunity to directly and individually 
speak with Colorado’s members of Congress 
and hear from some of the movers and shakers 
in Washington was extremely valuable.

CADA Director Carol Spradley 
(Spradley Motors, Pueblo) was part of our 
group for the first time. “I’ve been around 
this industry for more than 33 years,” she 
said. You understand there’s a legislative side 
to it but it didn’t really hit home for me how 
important it is until I saw it on this trip … 
how it impacts our employees and our cus-
tomers. It was an eye-opening experience.”

Bill Carmichael (Summit Automotive 
Partners, Englewood) is a new CADA Board 
member and also first-time Project DC 
attendee. He said the opportunity to get to 
know his fellow Board members better was 
very valuable. The speakers and the meet-
ings with lawmakers were “an eye-opener, 
both in what they said and reading between 
the lines…I was impressed with the political 
clout our industry can have if we do it prop-
erly. And I learned a lot about the political 
process along the way.”

Wednesday evening after the final 
NADA Washington Conference cocktail 
reception, our group’s members were on their 
own to enjoy the city and its attractions, of 
which there are many. Every year CADA has 
taken this trip has been different and interest-
ing. I’m already looking forward to next year.

Register now for our 2017 CADA Annual 
Convention in Maui, November 12–15! Details 
are in this Bulletin’s lead story, on pages 
12–13. It should be both productive and fun.

Your Board of Directors will be able to 
share with you more about CADA Project DC 
when we’re all together in Hawaii.

Best regards,

Ed Dobbs, Chairman

Ed Dobbs — 
 Chairman

CADA Project DC: First-timers connect 
the dots between politics and business
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Thank You Sponsors of CADA’s
11th Annual Golf Event

Beverage Cart Sponsor

Par 3 Watering Hole Sponsors

Longest Drive
Challenge Sponsor

Putting
Challenge Sponsor

Closest to the Pin 
Challenge  Sponsor

Hole-in-One
Challenge  Sponsor

Breakfast SponsorAwards Luncheon Sponsors

Bloody Mary Bar Sponsors

 
 
 

 

Hole Sponsors

Title Sponsor

Bag Tag Sponsor
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W e are in the thick of several issues — both business 
and regulatory. What follows is a brief synopsis on 
the issues and how we’re addressing them on 
your behalf.

Steering Column

Tim 
Jackson 

— CADA 
President 
and CEO

CADA focuses on new and emerging issues
Our work is never done!

Retail pricing on parts 
and labor reimbursement
Even after enacting 24 provisions in 
Colorado franchise law over the previ-
ous eight legislative sessions, we still have 
work ahead. The CADA Legislative Policy 
Committee and Board of Directors have 
designated establishing a requirement for 
manufacturers to reimburse dealers at retail 
rate for parts and labor. The legislation is 
planned to be introduced during the 2018 
Colorado General Assembly.

Raising the cap on GAP
CADA recently conducted meetings with 
the state of Colorado’s Office of Uniform 
Consumer Credit Code (UCCC) to advocate 
for increasing the limit, which dealers can 
charge consumers for the sale of Guaranteed 
Asset Protection (GAP).

The UCCC administrator requested that 
CACA provide quantifiable and qualifiable 
data to confirm the need for the increase. 
CADA is in the process of gathering as much 
relevant data as possible to convince the 
UCCC of urgency for the need of increase. 
CADA participated in a September 27 hear-
ing to discuss that the current cap on GAP at 
the time they buy a new vehicle is low, yet 
dealers’ cost of GAP exceeds the Colorado 
limit it can be sold for — which leaves con-
sumers harmed and unable to purchase GAP 
at the time they buy a new vehicle.

Autonomous cars 
legislation/regulation
Governmental leaders at the local, state and 
federal levels are advancing legislation and 
regulations intended to expedite autonomous 
mobility onto our roads and highways. In 
just the past four months, CADA leaders 
have been in legislative hearings for pro-
posed bills, on all three levels of government, 

intended to rush self-driving cars into 
the marketplace.

Dealers are ready to sell and service 
driverless cars and some are quite anxious 
to travel without having to drive and pay 
attention to the road. With the convenience of 
autonomy comes expected challenges to the 
traditional vehicle ownership model. Some 
studies predict the cost of mobility to precipi-
tously drop and a significant percentage of 
the population to opt for mobility on demand 
— instead of owning vehicles.

While there is merit to that theory 
and concept, especially with millenni-
als and high-density metro areas, there is 
almost no expectation of rural areas or even 
extended suburbia to dramatically shift to 
shared transportation.

Dealers, through CADA and other 
dealer associations, have a meaningful role 
to be effective in the autonomous technol-
ogy and vehicle ownership debate. We have 
to be extremely vigilant, even as activists, 
to ensure consumers have all the choices 
possible, including, of course, the freedom 
to drive.

Dealer image
The CADA Board of Directors has chal-
lenged us here at the association to find 
new ways to improve dealers’ image in the 
community. We don’t have millions of dol-
lars to invest — and even fewer unreserved 
resources. We’re looking for those commu-
nication points that we can count on to better 
show our new car customers that the current 
business model is the most valuable to them 
in all aspects of their vehicle purchase and 
service decisions.

Workforce development
One of the biggest challenges dealers face 
is hiring and retaining quality workers to 
staff new car dealerships. Many dealers have 

been involved in the workforce arena with 
auto tech scholarships through the Clear 
the Air Foundation. To date, we have not 
yet explored the many resources available 
that create hiring potential for all positions 
within dealerships.

That is our other new, emerging prior-
ity. Although we are not yet sure what our 
effort will look like, we intend to find ways 
to benefit dealers in locating, identifying 
and growing workforce recruitment tools for 
qualified dealership staffing candidates.

Denver Auto Show projects
CADA recently hosted a strategic planning 
session for the Denver Auto Show and related 
projects. While the show-related events, 
including the show itself, continue to improve 
in most or all measuring gauges, we recog-
nize that it’s imperative we raise the hood on 
our operations and see what we need to do to 
keep our results trending northbound. Several 
ideas and strategies were identified and many 
will be incorporated as early as 2018.

CADA Annual Convention — 
Maui 2017
Don’t miss this year’s annual convention 
in Maui, the first we have hosted outside of 
Colorado. This meeting promises to be full 
of valuable content, while also fulfilling the 
requisite entertainment value expected of 
a planned event in the South Pacific. Full 
agenda and features will be released over the 
next few days. Be sure to reserve your rooms 
and register ASAP.
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Agenda
Sunday, November 12, 2017
6:00 – 8:00 p.m. Arrival/Welcome Reception

Monday, November 13, 2017
8:00 – 9:00 a.m. Breakfast
9:00 a.m. – Noon Meeting
Noon – 1:00 p.m. Lunch
Afternoon and evening on your own

Tuesday, November 14, 2017
8:00 – 9:00 a.m. Breakfast
9:00 a.m. – Noon Meeting
Noon – 1:00 p.m. Lunch
Afternoon on your own
6:00 – 10:00 p.m. Closing Reception/Dinner

Wednesday, November 15, 2017
8:00 – 9:00 a.m. Breakfast
There will be a CADA Hospitality Desk at the Grand Wailea, 
where you can sign up for tours on your own, including 
snorkeling, scuba diving, helicopter rides, biking, hiking, 
shopping tours, car rentals and more.

Registration Type
Dealer/Dealership Staff $995 
Spouse/Guest $595 
Non-dealer/entry-level sponsor* $1,995
*Contact Polly Penna for all sponsorship levels and details: 
303.945.6426 or polly.penna@colorado.auto

To Register
Online colorado.auto/events 
Or, fill out the form you received recently in the mail, and e-mail it to 
CADA2017@colorado.auto or fax it to 303.831.4205

Hotel Reservations
To register at the Grand Wailea, go to http://bit.ly/2ste4G1 and enter pass 
code: CADA 2017
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The Tesla passed under the left-turning 
Freightliner and veered off the high-
way until it hit and broke a pole, which 
eventually brought it to a stop. While 
this resulted in the death of the driver of 
the Tesla, the driver of the Freightliner 
escaped uninjured.

Truck driver failed to yield; Tesla 
driver counted on car’s automation
Initially, this raised many questions regard-
ing the cause of the collision. The National 
Traffic Safety Board (NTSB) on September 
12 released a preliminary report stating two 
probable causes: The truck driver’s failure 
to yield the right-of-way, and the Tesla 
driver’s inattention, due to overreliance on 
vehicle automation.

The driver’s overreliance was attrib-
uted to the car’s operational design, which 
“permitted [the driver’s] prolonged dis-
engagement from the driving task and 
his use of the automation in ways incon-
sistent with guidance and warning from 
the manufacturer.”

Autonomous safety 
challenges hotly contested
Lately, the auto industry has seen signifi-
cant debate regarding vehicle automation 
and the safety challenges they offer 
other drivers. While some technological 
challenges are being addressed through 
legislation, such as the House-passed SELF 
DRIVE Act, the collateral effects created 
by the reaction to self-driving vehicles 
are the focus of the NTSB and National 
Highway Traffic Safety Administration 
(NHTSA). The September 12 preliminary 
report (a full report was expected by the 
end of September) followed a meeting of 
the NTSB the same day, which focused on 
the collision.

NTSB makes recommendations 
for Level 2 automation
To address these obstacles and avoid future 
collisions of a similar character, the NTSB 
has included a series of recommendations 
for Level 2 vehicle automation, which 
means “driver is disengaged from physi-
cally operating the vehicle by having hands 
off the steering wheel and foot off the pedal 
at the same time.”

The NTSB recommended that:

1 U.S. Department of Transportation 
(USDOT) define the data parameters 
necessary to understand the automated 
vehicle control systems

2 NHTSA develop a method to verify 
that manufacturers of Level 2 automa-
tion include safeguards to limit their 
use, according to their design

3 NHTSA use data parameters 
defined by USDOT as a benchmark for 
new automated vehicles as a way to 
capture necessary data that character-
izes driver performance during a crash

4 NHTSA define a standard format 
for reporting automated systems 
data, and require manufactures to 
report future incidents with such 
systems enabled

5 Manufacturers of Level 2 automa-
tion systems (Audi, BMW, Infiniti, 
Mercedes-Benz, Tesla and Volvo) 
incorporate system safeguards that 
limit the use of automated vehicle 
systems to conditions for which they 
were designed

6 Manufacturers develop applica-
tions to effectively sense the driver’s 
level of engagement, and alert the driver 
when they are insufficiently engaged

7 The Alliance of Automobile 
Manufacturers and Global Automakers 
notify members about the importance 
of incorporating system safeguards to 
limit automated use in accordance with 
their design

The NTSB further reminded NHTSA of 
the urgency in pursuing minimum perfor-
mance standards for connected vehicle 
technology — and require this technology on 
all newly manufactured highway vehicles — 
as soon as possible.

While the law has always trailed tech-
nology, often by a big margin, the NTSB 
hopes that these recommendations will help 
prevent future crashes.

Regulatory/Compliance

Matthew 
Groves — 

VP of Legal, 
Regulatory & 
Compliance

NTSB recommends safety measures following 
last year’s Tesla/18-wheeler fatal crash
Agency found driver’s ‘over-reliance on vehicle automation’ 
partly to blame

In May 2016, a Tesla Model S was involved in a fatal collision with 
a Freightliner truck, which had an attached 53-foot semitrailer, on 
Florida’s Highway 27.
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I t’s never an easy 
conversation. Or even 
something you want to 
spend too much time 

thinking about. But studies 
increasingly show that offering 
benefits to your employees is 
one of the best tools you have 
in your tool box for keeping 
them with your dealership.

And that’s a game changer in 
today’s tight labor market.

Jon Lind, vice president and general 
manager with Burlington Ford Lincoln 
gets that. So in addition to health cov-
erage, he offers his employees life 
insurance. While his health insurance 
plan has been underwritten through 
CADA Insurance Services’ Employee 
Group Benefits for the past 15 years or 
so, he only switched life insurance cover-
age through CADA earlier this year when 
Employee Benefits Sales Manager Craig 
Gordon met with him about his health 
insurance plan.

Saves 80 percent on 
insurance premium, while 
adding more benefits
“I asked if he offered any other benefits 
to his employees,” Gordon said. “It turns 
out he was paying too much for his life 
plan. I probably cut his premium to 20 
percent of what he was paying — and he 
has better benefits.”

Lind observed that Burlington Ford 
Lincoln saves about $1,000 a year on 
premiums with the new life insurance 

plan. “We have a couple more employees 
covered under the new policy and a little 
more coverage,” he observed.

And if you talk to him for any amount 
of time, you quickly learn how much 
Lind cares about his employees. For him, 
it’s not all about the money. “Saving 
money is a big deal this day in age, with 
any benefits package, because it’s becom-
ing almost cost prohibitive,” Lind noted. 
“But if you’re not getting any service, 
there’s a fine line with how much poor 
quality of service you’ll put up with 
before it’s not worth saving money.”

Lind offers life insurance 
to help, just in case
Where health insurance (or the lack of 
it) affects his employees every day, Lind 
offers life insurance to his employees, as 
well, “because a lot of these guys don’t 
think ahead and it gives them a little to 
help in case something happens,” he said.

Clearly, Lind could get his insurance 
coverage through anyone, anywhere. 
Yet he chooses CADA to provide his 

coverage not only for the savings and 
additional coverage, but because, “the 
association gets a little money back if we 
do it through them,” Lind noted. “The 
way I understand it, health care coverage 
is the same price everywhere, whether 
I buy it from a broker here in town or 
through CADA. I’d just as soon give it to 
the association.”

If you want to save money AND pos-
sibly boost the benefits and coverage you 
offer your employees (and look like a hero 
in the process), contact:

Craig Gordon
craig.gordon@colorado.auto
Office: 303.457.5118
Cell: 419.349.0625

How Burlington Ford Lincoln 
saves money, boosts benefits 
and gives back to CADA
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Call 800-SUNPOWER to receive a free solar estimate 
for your business.

© 2017 SunPower Corporation. All Rights Reserved. SUNPOWER, the SUNPOWER logo and DEMAND BETTER SOLAR are registered trademarks of SunPower Corporation in the 
U.S. and other countries as well. All other logos and trademarks are properties of their respective owners.

How a car dealership drove down costs
and gained customers with solar.
Boulder Nissan had a booming EV business and energy 
bills to match. SunPower® solar technology and an 
LED retrofi t helped off set their electricity use by 67%, 
improving their bottom line and attracting like-minded 
customers away from the competition.

With help from Independent Power Systems,
a SunPower Dealer, Boulder Nissan is projected

to save $384,000 over the next 25 years.

Thank You!
to the Sponsors of the 

2017 Charity Preview Party

Title Sponsor

Premier Sponsors

Platinum Sponsors
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Planet Honda .......................................72
John Elway Chevrolet........................51
Pueblo Dodge 

Chrysler Jeep Ram ........................34
Johnson Auto Plaza ...........................22
Emich Volkswagen .............................20
Public Donations ................................16
Phil Long Ford of Denver .................11
Suss Buick GMC ...................................11
Dellenbach Motors ............................11
Spradley Chevrolet  ...........................10
John Elway Chrysler 

Jeep Dodge Ram ............................ 9
Tynan’s Nissan ........................................ 8
Bighorn Toyota ...................................... 8
Glenwood Springs Ford ..................... 8
King Buick GMC ..................................... 8
The Faricy Boys ...................................... 6
Shortline Hyundai ................................ 6
Solon Nissan ........................................... 6
Longmont Ford ..................................... 6
Pueblo Toyota ........................................ 6
Medved Chevrolet Cadillac ............... 5

Transwest Chrysler 
Dodge Jeep Ram ............................ 5

Barbee’s Freeway Ford ........................ 4
Phil Long Ford of Chapel Hills .......... 4
Groove Subaru....................................... 4
Dale Spradley Motors.......................... 4
Courtesy Acura ...................................... 4
Schomp Honda ..................................... 4
Hellman Motor Company .................. 4
Flower Motor Company ..................... 4
Spradley Ford Lincoln ......................... 3
Turner Automotive............................... 3
Phil Long Value Car .............................. 2
Fuoco Motors ......................................... 2
Frontier Honda ...................................... 2
Subaru of Pueblo .................................. 2
Summit Ford ........................................... 2
Brandon Dodge on Broadway ......... 2
Vidmar Motor Company .................... 2
John Elway Cadillac 

of Park Meadows ............................ 2
Ed Carroll Motor Company ............... 1
Fisher Auto .............................................. 1

Prestige Imports ................................... 1
Ed Bozarth Chevrolet .......................... 1
Grand Junction Chrysler 

Jeep Dodge Ram ............................ 1
Perkins Motor Company  ................... 1
Berthod Motors ..................................... 1
Kuni Lexus of 

Greenwood Village ......................... 1
Christopher’s Dodge World .............. 1
McCaddon Cadillac Buick GMC ....... 1
Co’s BMW Center ................................... 1
Honda of Greeley .................................. 1
Jaguar Land Rover 

Colorado Springs ............................ 1

Cash Contributions
Enterprise .................................... $3,500
Land Rover Flatirons ................ $1,250
Land Rover Denver .................. $1,250
King Buick GMC, Loveland .... $1,000
King Chevrolet Buick 

GMC, Longmont .................. $1,000

Dig deep: Help us help students 
— and ultimately, you —  
with qualified technicians

Vehicle Donations Vehicle Donations Vehicle Donations

AS WE ROUND THE CORNER INTO THE HOME STRETCH, THE RACE IS ON! Thanks to 
those of you — and you know who you are — who have donated old, high-polluting cars. And 
thanks to those of you who don’t get old clunkers in trade yet have made a cash contribution 
for student scholarships. All your contributions help provide scholarships to auto tech students 
who may one day work for you or another dealership.

Now that we’re in the last quarter, look around your lot and consider donating those cars 
that you’ll likely scrap. The tax benefits may far outweigh any cash you get from your scrapper 
or wholesaler.

Again, THANK YOU for your contributions! To make a donation or contribution, contact 
George Billings, director of Clear the Air Foundation: 303.775.8896.

Goal: 800 old,
high polluters

800

600

400

200

Contributions
to date: 406
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2017 CADA
Annual Convention in Maui

S
ubstitute your name for Jack’s and you have 
every reason you need to attend the 2017 Annual 
Convention in Maui, November 12–15. This 
meeting is planned to achieve that perfect balance 
between providing compelling business ideas and 

information and fabulous leisure and recreational possibili-
ties. In other words: You need to be there! When the idea of 
reviving a CADA annual convention came up several months 
ago, the Board had to decide whether to try something mod-
est, such as a Colorado or California venue, or go all in.

A little research showed that other states’ dealer asso-
ciations have had great member attendance with Hawaii 
conventions, mainly because dealers like combining busi-
ness with pleasure. The Board also decided not to push a 
Hawaii meeting off for a year; having a Colorado annual 
convention in November didn’t appeal to Board members 
as something that would make a statement about CADA’s 
important work.

A promise of a perfect balance of

PLAYWORK and

“All work and no play 
makes Jack a dull boy.

All play and no work 
makes Jack a mere toy.”
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Michael
Dommermuth Randy EarnestGerry O’Brion—KeynoteDoug Greenhaus Tom Carney

Your speakers

The Convention is not just another busi-
ness meeting. This is the first time in 15 
years that CADA has organized a conven-
tion for you, our member dealers. And it’s 
the first time we’ve opted to go outside 
Colorado to do it, which definitely kicks 
things up a notch and takes it out of the 
realm of ordinary meetings.

We have confirmed (or are close to 
confirming) some extraordinarily excit-
ing speakers who will share new ideas and 
information to help you grow your busi-
ness and steer it for maximum stability 
and profitability.

Doug Greenhaus, NADA’s chief regula-
tory counsel for Environment, Health and 
Safety, will talk about what’s happening on 
the Hill, with “Washington never sleeps: The 
impact of recent federal initiatives on deal-
ers.” The landscape is constantly changing 

and Doug has his fingers on the pulse of 
what’s going on with Congress and the fed-
eral regulatory agencies that will affect your 
business. He brings it all together in one 
comprehensive and comprehensible pack-
age, from new and proposed mandates that 
affect dealership operations and products to 
the few that have been rolled back. Topics 
Greenhaus will cover include:

 Autonomous vehicles
 Zero-emissions vehicles
 Colorado Average Fuel Economy (CAFE)
 Direction of the Consumer Financial 

Protection Bureau (CFPB)

Tom Carney, NADA Academy instruc-
tor, will present “NADA Best Practices.” 
With the looming recession or market 
downturn, bloated new and pre-owned 

car inventories and recalls’ impact on 
fixed and total absorption will be dis-
cussed. In this interactive session, Carney 
discusses the solution: Process, People 
and Accountability.

Automotive legal eagles Michael 
Dommermuth and Randy Earnest from 
Fairfield and Woods will share “Dealers’ 
Top 10 Legal Issues — including what 
every dealer should know after the Equifax 
data breach.”

Corinne Hancock will lead a session 
called ‘Thriving in Chaos.’ In business, as in 
life, we’re put to the test NOT when things are 
going right, but when they get chaotic. How 
we react can be the difference between suc-
cess and failure — and can determine whether 
our team comes together or falls apart. In this 
session, you’ll gain understanding and clarity 
on how your thoughts, actions and language 
influence others along with tools you can use 
right away to engage and inspire you and your 
team — regardless of the situation.

Our keynote speaker Gerry O’Brion will 
present “What Brands Know: Grow any busi-
ness like a billion-dollar brand.” O’Brion is a 
nationally recognized marketing and branding 
expert who has worked on several billion-
dollar brands and distilled that experience into 
growth strategies you can immediately imple-
ment, regardless of your budget.

Where else are you going to get insight-
ful information like this in one place and at 
one time? Only at the 2017 CADA Annual 
Convention in Maui!

CADA’s 2017 Annual Convention 
begins Sunday, November 12 with a 
Welcome Reception on the beachside 
Chapel Lawn from 6–8 p.m.

Monday begins with breakfast in the 
Humuhumunukunukuapuaa Restaurant 
(props for correctly pronouncing it when 
you walk in the door) from 7–9 a.m., 
followed by the first General Session 
meeting and lunch. The afternoon and 
evening are for you to enjoy on your own.

Tuesday’s schedule is similar but 
with the addition of the Gala Reception 

and Dinner from 6–10 p.m. The offi-
cial convention ends after breakfast 
on Wednesday.

Of course the Board recognizes that 
attending a true ‘destination’ convention 
means taking time away from your busi-
ness. A great deal of effort has gone into 
making the meeting topics and speakers 
interesting and worth your time. Similarly, 
we’ve made an effort to provide a loca-
tion and outstanding venue with lots to 
see and do — and to provide enough 
time for you to enjoy them.

The ‘work’ case for attending

What you can expect

Corinne 
Hancock
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Have you ever been to Maui? If you have, you undoubtedly prom-
ised yourself that one day you’d return again (and again and again). 
It is an unparalleled destination for rest and relaxation. The “Top 10 
Reasons to Go to Maui,” found on Hawaii.com, include:

1 Beaches — Maui has more miles of swimmable beaches 
than any other island in Hawaii. The sand comes in shades of 
white, black and red. Pick your favorite color!

2 Food — Maui is an epicenter of Hawaiian Regional cuisine 
with fresh ingredients such as seafood, beef and coffee — and 
award-winning restaurants.

3 Haleakala Crater — The summit of this magical volcano 
is 10,023 ft., which if you think it starts at true sea level and 
ascends to the stars (instead of starting a mile high, like our 
fourteeners do), is quite remarkable.

4 The Road to Hana — It’s a breathtaking landscape with lush 
vegetation and waterfalls.

5 Whales — We may be a bit early for whale watching, but 
could catch some early arrivals among the more than 10,000 
humpbacks that cotme here to mate and give birth every year.

6 Water sports — More on this later, but there’s surfing and 
boarding of all kinds, snorkeling and scuba diving, sailing and 
more in the warm waters off Maui.

7 History — There are many interesting places that tell the story 
of an ancient culture. Lahaina was a center of Pacific exploration, 
whaling and shipping and a major location for missionaries.

8 Molokini Crater — This is nirvana for snorkelers with its 
more than 200 species of fish.

9 The Northwestern Coast — Also a prime location for 
snorkeling, the Northwestern Coast is rugged and beautiful.

10 Hawaiian Culture — It’s sometimes hard to believe that 
you’re not in a foreign country when you’re on Maui. The 
music, dancing, flavors and scenery of our 50th state truly 
is unique.

Paula Lane, CADA’s event planner, visited three Maui resorts: 
The Grand Wailea, the Four Seasons and the Kea Lani. “The Grand 

Wailea has children’s pools, adult and community pools, many on-
site restaurants and the meeting space was absolutely phenomenal,” 
Lane said. “It’s just a large, wonderful property.”

If lounging around a pool isn’t for you, the hotel also offers yoga, 
as well as on-property scuba lessons and snorkeling right off its pri-
vate beach. You can also rent a car at the hotel and take it out for the 
day to go sightseeing.

Add to the Grand Wailea’s attractions the fact that it is less than 
a 10-minute walk to a wonderful shopping area with even more res-
taurants, local shops and interesting souvenir possibilities. There’s a 
running/walking path that goes along the entire shoreline right behind 
the hotel, which is sheltered and safe.

Throughout the convention, you’ll find Paula or one of her staff at 
our Hospitality Desk, right next to the hotel’s registration desk. “I’ll 
be there from the minute you check in until you leave,” she observed. 
“I’ll have our own tour operator sitting with me so members and 
their guests can ask questions, book a tour (they leave right from the 
Grand Wailea), pay for it and find out what they need: Times, tow-
els, sunscreen. Discounts will be available, too.” Among the many 
options offered are:

 Snorkeling
 Scuba diving
 Deep sea fishing
 Bicycling
 Jet skis

 Helicopter rides
 Kayak tours
 Golfing
 Shopping tours
 Rental cars

Paula can also book restaurants on the island for you and 
your guests.

‘Dull’ boy or ‘mere’ toy? You decide. One thing is for sure: It 
will be worth your while to be there. There’s still room, so register 
online (colorado.auto/events) today!

The ‘play’ case for attending
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Editor’s note: This is the most up-to-date report CADA has at press time. 
We’ll continue to publish the most-recent report we have in each Bulletin.
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Released: September 2017 Covering data thru August 2017

Colorado Auto Outlook
Comprehensive information on the Colorado automotive market

TM Sponsored by:

New retail car and 
light truck registra-
tions in the state 
declined a slim 
0.5% in August 
2017 versus a 
year earlier. Note: 
monthly recording 
of registrations 
occurs when the 
data is processed 
by the DMV. This 
can impact the 
measurement of 
registrations in 
individual months. 
Year-to-date figures 
are more reflective 
of market results.

New registrations in 
the state increased 
6.6% during the 
first eight months of 
this year versus the 
same period a year 
earlier. Passenger 
cars increased by 
less than 1% while 
Light Trucks were up 
9.4%.

Used vehicle 
registrations were 
up 10.8% so far 
this year. (Only 
includes vehicles 
seven years old or 
newer.)

Jaguar, Volkswagen, 
Infiniti, Mercedes, 
Nissan, Porsche, 
and Toyota had the 
largest increases 
in year-to-date 
registrations (see 
page 4).

Quick Facts

Data Information

All data represents new and used vehicle retail registrations in Colorado and excludes fleet and wholesale transactions. Used vehicle data only includes vehicles seven years old or 
newer and excludes private party transactions.  Please keep in mind that monthly registration figures can occasionally be subject to fluctuations, resulting in over or under estimation 
of actual results. This usually occurs due to processing delays by governmental agencies. For this reason, the year-to-date figures will typically be more reflective of market results. 
Green shaded areas in tables represent the top ten ranked brands. Data Source: AutoCount data from Experian.

Percent Change in Colorado New and Used Retail Light Vehicle Registrations
(Used registrations only include vehicles seven years old or newer)

Colorado New and Used Vehicle Markets Summary
(Used registrations only include vehicles seven years old or newer)

Previous Three Months

Retail New Vehicle Registrations Retail Used Vehicle Registrations

June '16 thru

Aug. '16

June '17 thru

Aug. '17

Percent

Change

June '16 thru

Aug. '16

June '17 thru

Aug. '17

Percent

Change

Total 46,830 51,808 10.6% 50,111 56,429 12.6%

Cars 14,453 15,559 7.7% 20,720 21,798 5.2%

Light Trucks 32,377 36,249 12.0% 29,391 34,631 17.8%

Detroit Three Brands 18,312 19,009 3.8% 23,960 26,488 10.6%

European Brands 4,823 5,343 10.8% 5,194 5,887 13.3%

Japanese Brands 20,982 24,212 15.4% 17,107 19,779 15.6%

Korean Brands 2,713 3,244 19.6% 3,850 4,275 11.0%

Year-to-date thru August

Retail New Vehicle Registrations Retail Used Vehicle Registrations

YTD

2016

YTD

2017

Percent

Change

YTD

2016

YTD

2017

Percent

Change

Total 128,907 137,407 6.6% 134,454 149,025 10.8%

Cars 39,701 39,777 0.2% 56,242 57,754 2.7%

Light Trucks 89,206 97,630 9.4% 78,212 91,271 16.7%

Detroit Three Brands 50,048 50,558 1.0% 64,161 70,230 9.5%

European Brands 13,426 14,457 7.7% 14,072 15,579 10.7%

Japanese Brands 58,190 64,537 10.9% 45,978 52,239 13.6%

Korean Brands 7,243 7,855 8.4% 10,243 10,977 7.2%

continued on page 17
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Please make it  

home safe today.

   
17.08  Ed. 7/17   © 2017 Federated Mutual Insurance Company

Contact Jimmy Miller at 303-727-6407 or jmiller@ssfcu.org 
FOR REAL ESTATE AND COMMERCIAL LENDING NEEDS 

Construction | Commercial Mortgages | Working Capital | Equipment | SBA

Call 888.318.1658 or visit 
DMSDealertrack.com/evolve to learn more.

Dealertrack DMS gives 
you the technology – and 
confi dence – to thrive in 
any industry climate. 

 IS YOUR DMS 

Holding
 YOU BACK?
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Page 2 Colorado Auto Outlook 

New Vehicle Market Brand Registrations

Change in New Vehicle Segment Market Share - YTD ‘17 thru August v. YTD ‘16

Data Source: AutoCount data from Experian.

Colorado New Retail Car and Light Truck Registrations

August
Three Month Period

June '17 thru Aug. '17
Year-to-date thru Aug.

Year-to-date

Market Share (%)

Colorado Colorado Colorado Colorado

2016 2017 % chg. Yr. Ago Current % chg. 2016 2017 % chg. 2016 2017 Chg.
TOTAL 18,571 18,470 -0.5% 46,830 51,808 10.6% 128,907 137,407 6.6%

Acura 128 140 9.4% 397 427 7.6% 1,179 1,074 -8.9% 0.9 0.8 -0.1
Audi 344 326 -5.2% 949 892 -6.0% 2,446 2,548 4.2% 1.9 1.9 0.0
BMW 293 274 -6.5% 778 737 -5.3% 2,668 2,174 -18.5% 2.1 1.6 -0.5
Buick 210 126 -40.0% 451 397 -12.0% 1,205 1,098 -8.9% 0.9 0.8 -0.1
Cadillac 114 96 -15.8% 263 265 0.8% 754 723 -4.1% 0.6 0.5 -0.1
Chevrolet 1,518 1,334 -12.1% 3,810 3,766 -1.2% 10,036 9,828 -2.1% 7.8 7.2 -0.6
Chrysler 104 82 -21.2% 299 251 -16.1% 799 730 -8.6% 0.6 0.5 -0.1
Dodge 310 254 -18.1% 801 908 13.4% 2,364 2,368 0.2% 1.8 1.7 -0.1
Fiat 38 17 -55.3% 90 54 -40.0% 208 154 -26.0% 0.2 0.1 0.0
Ford 2,178 2,094 -3.9% 5,598 6,138 9.6% 15,320 15,856 3.5% 11.9 11.5 -0.3
GMC 644 478 -25.8% 1,483 1,379 -7.0% 4,213 4,071 -3.4% 3.3 3.0 -0.3
Honda 1,483 1,452 -2.1% 3,638 4,038 11.0% 9,400 10,421 10.9% 7.3 7.6 0.3
Hyundai 632 650 2.8% 1,552 1,922 23.8% 4,085 4,510 10.4% 3.2 3.3 0.1
Infiniti 121 95 -21.5% 293 296 1.0% 840 1,000 19.0% 0.7 0.7 0.1
Jaguar 42 44 4.8% 74 119 60.8% 101 337 233.7% 0.1 0.2 0.2
Jeep 1,301 1,375 5.7% 3,329 3,582 7.6% 9,174 9,460 3.1% 7.1 6.9 -0.2
Kia 407 483 18.7% 1,161 1,322 13.9% 3,158 3,345 5.9% 2.4 2.4 0.0
Land Rover 62 74 19.4% 189 210 11.1% 670 612 -8.7% 0.5 0.4 -0.1
Lexus 363 359 -1.1% 848 975 15.0% 2,548 2,689 5.5% 2.0 2.0 0.0
Lincoln 92 91 -1.1% 215 229 6.5% 587 652 11.1% 0.5 0.5 0.0
Maserati 9 9 0.0% 24 29 20.8% 48 94 95.8% 0.0 0.1 0.0
Mazda 442 417 -5.7% 1,092 1,222 11.9% 2,850 3,033 6.4% 2.2 2.2 0.0
Mercedes 311 315 1.3% 801 908 13.4% 2,037 2,312 13.5% 1.6 1.7 0.1
MINI 97 75 -22.7% 230 211 -8.3% 601 529 -12.0% 0.5 0.4 -0.1
Mitsubishi 90 74 -17.8% 239 249 4.2% 674 641 -4.9% 0.5 0.5 -0.1
Nissan 1,029 1,127 9.5% 2,537 3,211 26.6% 7,391 8,350 13.0% 5.7 6.1 0.3
Porsche 66 70 6.1% 203 237 16.7% 506 570 12.6% 0.4 0.4 0.0
Ram 707 633 -10.5% 1,857 1,925 3.7% 5,165 5,222 1.1% 4.0 3.8 -0.2
smart 6 3 -50.0% 12 12 0.0% 39 38 -2.6% 0.0 0.0 0.0
Subaru 2,059 2,158 4.8% 5,163 5,739 11.2% 14,993 16,756 11.8% 11.6 12.2 0.6
Tesla 97 55 -43.3% 205 167 -18.5% 429 548 27.7% 0.3 0.4 0.1
Toyota/Scion 2,703 3,026 11.9% 6,775 8,055 18.9% 18,315 20,572 12.3% 14.2 15.0 0.8
Volkswagen 453 554 22.3% 1,188 1,651 39.0% 3,220 4,311 33.9% 2.5 3.1 0.6
Volvo 110 84 -23.6% 266 211 -20.7% 841 665 -20.9% 0.7 0.5 -0.2
Other 8 26 225.0% 20 74 270.0% 43 116 169.8% 0.0 0.1 0.1

continued on page 19
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If it could use a makeover — or even a little boost — CADA Insurance Services can help get it in shape.

What’s more, when you opt for employee benefits from CADA Insurance Services, 

you help new car dealers win important victories at our state capitol!

Craig Gordon
303 • 457 • 5118 

craig.gordon@colorado.auto

How healthy is THAT?!!

How healthy is your
employee benefits plan?



October 2017 Colorado Automobile Dealers Association 19 

0.5 0.5 0.4
0.1

-0.2 -0.2 -0.3
-0.8

-4.0

-3.0

-2.0

-1.0

0.0

1.0

2.0

3.0

4.0

4 yrs. old 6 yrs. old 7 yrs. old 3 yrs. old 5 yrs. old 1 yr. old < 1 yr. 2 yrs. old

Ch
an

ge
 in

 m
ar

ke
t s

ha
re

Four and six year old vehicle market share has 
increased, while two year old share is down.

Released: September 2017 (covering August 2017 data) Page 3

Used Vehicle Market Brand Registrations (only includes vehicles seven years old or newer)

Change in Used Vehicle Market Share by Age of Vehicle 
YTD ‘17 thru August v. YTD ‘16

Data Source: AutoCount data from Experian.

Colorado Used Retail Car and Light Truck Registrations

August
Three Month Period

June '17 thru Aug. '17
Year-to-date thru Aug.

YTD

Market Share (%)

2016 2017 % chg. Yr. Ago Current % chg. 2016 2017 % chg. 2016 2017 Chg.
TOTAL 19,767 19,421 -1.8% 50,111 56,429 12.6% 134,454 149,025 10.8%
Acura 209 225 7.7% 516 602 16.7% 1,425 1,779 24.8% 1.1 1.2 0.1
Audi 314 329 4.8% 845 964 14.1% 2,269 2,591 14.2% 1.7 1.7 0.1
BMW 435 517 18.9% 1,142 1,537 34.6% 3,005 4,105 36.6% 2.2 2.8 0.5
Buick 210 214 1.9% 499 618 23.8% 1,470 1,591 8.2% 1.1 1.1 0.0
Cadillac 247 256 3.6% 595 732 23.0% 1,518 2,059 35.6% 1.1 1.4 0.3
Chevrolet 2,203 1,915 -13.1% 5,613 5,623 0.2% 14,843 15,197 2.4% 11.0 10.2 -0.8
Chrysler 318 279 -12.3% 791 897 13.4% 2,309 2,397 3.8% 1.7 1.6 -0.1
Dodge 1,529 1,492 -2.4% 3,927 4,245 8.1% 10,619 11,168 5.2% 7.9 7.5 -0.4
Ford 2,880 2,833 -1.6% 7,188 8,325 15.8% 19,167 21,615 12.8% 14.3 14.5 0.2
GMC 672 661 -1.6% 1,666 1,966 18.0% 4,400 5,109 16.1% 3.3 3.4 0.2
Honda 931 984 5.7% 2,308 2,791 20.9% 6,278 6,929 10.4% 4.7 4.6 0.0
Hyundai 809 806 -0.4% 2,035 2,398 17.8% 5,584 6,075 8.8% 4.2 4.1 -0.1
Infiniti 203 246 21.2% 521 718 37.8% 1,424 1,804 26.7% 1.1 1.2 0.2
Jaguar 10 16 60.0% 37 41 10.8% 81 102 25.9% 0.1 0.1 0.0
Jeep 1,308 1,302 -0.5% 3,229 3,733 15.6% 8,606 10,213 18.7% 6.4 6.9 0.5
Kia 685 607 -11.4% 1,815 1,877 3.4% 4,659 4,902 5.2% 3.5 3.3 -0.2
Land Rover 111 117 5.4% 273 347 27.1% 800 917 14.6% 0.6 0.6 0.0
Lexus 299 310 3.7% 783 975 24.5% 2,264 2,557 12.9% 1.7 1.7 0.0
Lincoln 103 105 1.9% 280 297 6.1% 763 737 -3.4% 0.6 0.5 -0.1
Mazda 332 309 -6.9% 787 886 12.6% 2,112 2,302 9.0% 1.6 1.5 0.0
Mercedes 332 284 -14.5% 847 906 7.0% 2,224 2,512 12.9% 1.7 1.7 0.0
MINI 137 117 -14.6% 310 351 13.2% 814 865 6.3% 0.6 0.6 0.0
Mitsubishi 102 101 -1.0% 265 334 26.0% 750 930 24.0% 0.6 0.6 0.1
Nissan 1,611 1,570 -2.5% 4,065 4,667 14.8% 10,967 12,713 15.9% 8.2 8.5 0.4
Other 150 82 -45.3% 399 273 -31.6% 1,063 729 -31.4% 0.8 0.5 -0.3
Porsche 40 49 22.5% 124 135 8.9% 326 350 7.4% 0.2 0.2 0.0
Subaru 1,037 1,189 14.7% 2,690 3,228 20.0% 7,298 8,293 13.6% 5.4 5.6 0.1
Toyota/Scion 2,007 2,003 -0.2% 5,110 5,531 8.2% 13,270 14,803 11.6% 9.9 9.9 0.1
Volkswagen 449 412 -8.2% 1,217 1,155 -5.1% 3,496 2,953 -15.5% 2.6 2.0 -0.6
Volvo 94 91 -3.2% 234 277 18.4% 650 728 12.0% 0.5 0.5 0.0

continued on page 21



20 Colorado Automobile Dealers Association October 2017

2017 CADA REGIONAL MEETINGS
REGISTRATION OPTIONS

 CITIES DATE/TIME LOCATION

 Durango/Cortez/ Monday, August 21, 2017 Kennebec Cafe 
 Hesperus Noon 4 County Road 124; Hesperus, CO 81326

 Steamboat Springs/ Wednesday, August 23, 2017 Rex’s American Bar & Grill 
 Craig 8:00 a.m. 3190 S. Lincoln Ave.; Steamboat Springs, CO 80487

 Silverthorne Wednesday, August 23, 2017 Sauce on the Blue 
  Noon 358 Blue River Parkway #H; Silverthorne, CO 80498

 Aurora/Denver/ Thursday, August 24, 2017 The Summit Steakhouse 
 Henderson 8:00 a.m. 2700 S. Havana St.; Aurora, CO 80014

 Lakewood/Golden Thursday, August 24, 2017 Mimi’s Café 
  Noon 14265 W. Colfax Ave.; Lakewood, CO 80401

 Eastern Colorado/Yuma/ Thursday, August 24, 2017 Indian Hills Golf Course 
 Wray/Burlington/Fort Morgan/ 5:30 p.m. 5294 County Road 39; Yuma, CO 80759 
 Julesburg/Sterling/Limon

 Boulder/Superior/ Friday, August 25, 2017 Omni Interlocken Hotel 
 Broomfield 8:00 a.m. 500 Interlocken Blvd.; Broomfield, CO 80021

 Thornton/Northglenn/ Friday, August 25, 2017 The Ranch Country Club 
 Federal Heights Noon 11887 Tejon St.; Westminster, CO 80234

 Glenwood Springs/ Monday, September 18, 2017 Hotel Colorado 
 Rifle/Meeker 5:30 p.m. 526 Pine Street; Glenwood Springs, CO 81601

 Montrose/Delta/ Tuesday, September 19, 2017 Camp Robber Café 
 Gunnison 8:00 a.m. 1515 S. Ogden Road; Montrose, CO 81401

 Grand Junction Tuesday, September 19, 2017 Western Colorado Community College 
  Noon 2508 Blichmann Ave., Bldg. B, Room 113; Grand Junction, CO 81505

 Colorado Springs Wednesday, September 20, 2017 Garden of the Gods Club 
  Noon 3320 Mesa Road; Colorado Springs, CO 80904

 Pueblo/Cañon City/ Wednesday, September 20, 2017 Pueblo Country Club 
 Trinidad 5:30 p.m. 3200 8th Ave., Pikes Peak Room; Pueblo, CO 81008

 Longmont/Firestone Thursday, September 21, 2017 The Egg and I 
  8:00 a.m. 2055 Ken Pratt Blvd.; Longmont, CO 80501

 Northern Colorado/ Thursday, September 21, 2017 The Ranch/Budweiser Events Center 
 Loveland/Greeley/ Noon 5280 Arena Circle; Loveland, CO 80538 
 Fort Lupton/Fort Collins

 Littleton/Highlands Friday, September 22, 2017 The Egg and I 
 Ranch/Englewood 8:00 a.m. 2630 W. Belleview Ave. #100; Littleton, CO 80123

q Denver Metro Area Thursday, October 19, 2017 William D. Barrow Building, CADA Headquarters 
  8:00 a.m. 290 E. Speer Blvd.; Denver, CO 80203

TO REGISTER: Please complete the online registration form at Colorado.Auto/events. If unable to register 
 online, please complete and return this form.

E-mail Registration: RegionalsRSVP@colorado.auto
Fax Registration: 303.831.9100
Mail Registration: CADA, 290 E. Speer Blvd.; Denver, CO 80203

Dealership __________________________________________________________________________________________________________________________________

Name ________________________________________________________________ Title _________________________________________________________________

E-mail ________________________________________________________________ Phone _____________________________ Cell Phone _________________________

Name ________________________________________________________________ Title _________________________________________________________________

E-mail ________________________________________________________________ Phone _____________________________ Cell Phone _________________________

Done!

Done!

Done!

Done!

Done!

Done!

Done!

Done!

Done!

Done!

Done!

Done!

Done!

Done!

Done!

Done!

Only one CADA

Regional Meeting

Left!
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AutoCount data from Experian is the data pro-
vider for Colorado Auto Outlook.

Colorado Auto Outlook
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Colorado Automobile Dealers Association
290 East Speer Boulevard
Denver, CO  80203

Phone: 303-831-1722 
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Auto Outlook, Inc.
PO Box 390
Exton, PA  19341

Phone: 800-206-0102
Email: jfoltz@autooutlook.com

Copyright Auto Outlook, Inc., 
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Colorado Auto Outlook is distributed free of 
charge to all members of Colorado Automobile 
Dealers Association.  The publication is spon-
sored and supported by CADA. 

Colorado Auto Outlook is published and edited 
by Auto Outlook, Inc., an independent automotive 
market research firm.  Opinions in Colorado Auto 
Outlook are solely those of Auto Outlook, Inc., 
and are not necessarily shared by CADA.

Data Source: AutoCount data from Experian.

Jaguar registrations increased from 101 
units during the first eight months of 2016 
to 337 in 2017, a 234% increase.
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Another one for the books

The 2017 CADA Project DC opened Sunday evening with a Board 
of Directors dinner at the St. Regis Hotel, our headquarters 
while there.

Monday morning, CADA Board members, spouses and staff embarked on a walking tour 
through Maryland’s state capitol building in Annapolis.

The tour of Annapolis wrapped up with lunch at the Chart House, 
right on the water. From left: Ed Dobbs, Monique Dobbs, Jill 
Belisle, Roger Belisle.

Later that evening, 
everyone got 
together for Monday 
Night Football at 
the Ameripub, 
just around the 
corner from the St. 
Regis Hotel.

The Board of Directors meeting got underway bright and early Tuesday morning. The meeting wrapped 
up with barely minutes to spare before the kickoff to the NADA Washington Conference. Board 
members raced across the street to the Hilton, where NADA prepped them on the issues before the 
NADA Washington Conference.

From there, Board members split into two teams, 
so they could be sure to meet with all of Colorado’s 
congressmen — and raced off to be prepped by 
NADA on the issues to discuss with. Here, Sen. 
Cory Gardner (at end of table) meets with, from 
bottom left: Michelle O’Connor, Bill Carmichael, 
Carol Spradley, Jeremy Hamm, Brent Wood, Lisa 
Camarillo, Ed Dobbs, Paul Suss.

Tuesday evening wrapped up with a Republican 
Caucus dinner in the Smithsonian Castle, where 
here, Rep. Mike Coffman addresses the crowd.

Board members meet with Rep. Mike Coffman. 
From left: Ed Dobbs, Tim Jackson, Carol Spradley, 
Paul Suss, Rep. Mike Coffman, Brent Dobbs, Lisa 
Camarillo, Jeremy Hamm, Michelle O’Connor.
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EKS&H’s proactive strategies help 
auto dealers mitigate tax costs, plan 
for business succession, and solve 
accounting and technology problems. 

Our goal is to become a trusted 
business advisor to every client in 
the automotive industry. 

To learn how we can help you, 
please contact Lucky Heggs at
lheggs@eksh.com or 303.740.9400.

www.eksh.com | 303.740.9400



Member FDIC

We believe that you deserve more than empty promises.

You deserve a relationship with your financial partner  
that isn’t just transactional. You deserve a partnership  
built on integrity and trust. You deserve someone who  
is accessible and responsive, someone focused on  
helping you achieve your goals. And for all of this you  
can depend on UMB. 

Focused on you.
You deserve more.

UMB.com  |  303.839.1300


