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Research Problem

● Are voters aware of the ETRP?
● Do voters support the concept of ETRP?
● What messages about the ETRP make voters less likely to support the program? 

What messages make them more likely to support the ETRP?
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The Employee Trip Reduction Program (ETRP) seeks to reduce greenhouse gas 
emissions and air pollution by limiting the number of single passenger vehicles used 
for work travel and encourage use of public transportation and other modes of 
transportation (such as bicycles, etc.). Mandates associated with the Program by the Air 
Quality Control Commission (AQCC) would require employers to restrict and regulate 
the use of motor vehicles by their employees.  The Colorado Automobile Dealer’s 
Association (CADA) wants to gauge public opinion regarding the mandates.

Research Questions



Methodology

● n500
● MM Live
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This probabilistic survey was conducted August 11, 2021 – August 12, 2021, with 
500 registered voters. It has a margin of error of ±4.38%. Known registered voters 
were interviewed via live agents calling cell phones and landlines, and voters 
received invitations to participate in the survey via SMS and email with a secure 
link tied to their voter record. This survey was weighted to a working-age 
registered voter universe.

Sample Size & Mode



Initial Views

COADA-CO
August 11 - 12,  2021
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Nearly two-thirds of respondents have a regular commute

● Most seniors don’t have a commute 
(40% yes, 60% no)

● 68% or more of the following 
groups have a regular commute: 
men, Republicans, and people in 
CDs 5, 6, & 7
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Despite the increase in the number 
of Americans working from home, 
only 38% of respondents don’t have 
a regular work commute.

Commuter Status



9-out-of-10 commuters drive themselves alone
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At least 85% of every demographic group drives to work alone, even 91% of Democrats.

Commute Choice



Most Coloradans have NOT heard about ETRP
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The respondents most likely to 
have heard about ETRP are:

● Age 35-64 (18%)
● Republicans (19%)
● Unaffiliated voters (19%)
● High-propensity voters (20%)
● CD3 (19%)
● CD4 (19%)
● CD6 (20%)



Voters are against ETRP … before even hearing about it
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There are slight differences between income and education levels, with 
low-income respondents and people without a college degree more opposed 
than their counterparts. Respondents know this will hurt those who can least 
afford it.

At least ⅔ of the following 
groups are initially opposed:

● Age 50-64 (66%)
● Republicans (76%)
● Unaffiliated voters (66%)
● Voters w/o college degree (66%)
● CD4 (72%)



Opposition is softest among Democrats and in CD1
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Followed by respondents over 64 or under 35



Messaging

COADA-CO
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All of the messages are extremely impactful 
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Every message made at least 49% of respondents much less likely to support ETRP



“No free parking” is the most impactful (70% less, 63% 
much less)
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Some rules being considered for ETRP would prohibit employers from 
providing free parking for their workers.



“No choice” is a strong runner-up (65% less, 58% much 
less)
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This program essentially requires employers to tell their workers how they 
can commute to work. 



With “freedom” coming in third (61% less, 54% much less)
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ETRP is blatant government overreach that takes away the freedom of choice 
for employees to decide how to get work. 



Followed closely by “jobs” (63% less, 53% much less)
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ETRP burdens Colorado employers with excessive regulations and costs, 
between $7,000 and $800,000, that will ultimately force them to relocate 
and cut jobs. It will discourage new businesses from coming to Colorado. 



And “future restrictions” last but not least (61% less, 49% 
much less)
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Even voluntary versions of ETRP open the door for increased restrictions on 
commuting to work in the future.



Informed Views
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Opposition skyrockets once voters learn more about 
ETRP
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After messaging, opposition increased to 80% with 70% strongly opposed 
(previously 59% and 51%).

At least 82% of the following 
groups are opposed after 
messaging:

● Age 35-49 (82%)
● Age 65+ (83%)
● Republicans (90%)
● Unaffiliated voters (82%)
● Low-income earners (88%)
● Voters w/o college degree (84%)
● CD3 (82%)
● CD4 (85%)
● CD5 (88%)
● CD7 (83%)



Opposition doubled with Democrats & increased by 25% 
in CD1
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Opposition also increased among respondents over 64 or under 35



Summary of 
Insights & 

Application
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Summary of Insights & Application
● Voters are solidly opposed to ETRP. 

● Once people learn more about ETRP, opposition increases from 59% (51% 
strongly) to 80% (70% strongly).

● The two groups with whom opposition is softest—making them the best 
messaging targets—are Democrats and people in Congressional District 1. 

● Respondents under age 35 are the third target because opposition is 
relatively soft for them as well and, unlike those nearing retirement age, they 
have years of commuting ahead of them.

● The most impactful message is that ETRP could prohibit employers from 
providing free parking (70% less likely, 63% much less). However, all of the 
messages are extremely effective. 

21



 
 
 
 
 
 
 
 
 

Demographics

COADA-CO
August 11 - 12,  2021

22



Demographics
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