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ROUTE TO:
____ Owner/GM
____ Controller
____ GSM
____ Fixed Ops
____ New Car Manager
____ Used Car Manager

JAY
CIMINO
2013 Colorado Dealer of the Year

MESSAGE FROM JOHN CARROLL
The past year has been one of the most successful that most of us have had in a long time. But
rather than taking it as a signal that those of us in the automobile business can heave a sigh of
relief and relax, I’d like to suggest instead that it’s time to consolidate our gains and commit to
building on our successes.
My name is John Carroll and I have the honor of being the chairman of your Colorado Autostring of successes and I would like to build on that legacy. Of course, our fantastic CADA staff,
led by Tim Jackson, does a superb job, but the dealer members are its strength. Our work for and
support on issues and initiatives that impact all of us is very important and one of the main reasons
I continue as an active member. I’m hoping you’ll join me in our efforts this year.
My family’s dealership in Fort Collins – Ed Carroll Volkswagen, Porsche, Audi – is celebrating
its 45th anniversary this year. I grew up around the dealership, went to college at the University
of Denver, got my MBA at CU, and came back to Fort Collins to go into the family business. My
family has a strong commitment to Colorado and our community and I’ve continued that as past
president of Rotary of Fort Collins Breakfast, past chair of the Fort Collins Area Chamber of Commerce and past fundraising chair of
United Way of Larimer County. It’s helped that I have a supportive wife, three kids and a dog.
In addition to my involvement with CADA, I’ve been active in other automobile-related groups, including serving on the VW National Dealer Council. Our dealership has won the Porsche Premier Dealer Award twice and last year we were inducted into the Audi
Magna Society.
ity Bill,” which we hope to get passed by the state legislature in the session that begins this week at the State Capitol.
What is an Applicability Bill and why do we need it? In a nutshell, Colorado dealers have worked very hard with our elected state
automobile manufacturers. In some cases, the manufacturers have claimed that, since many of us signed contracts with them that
predated those franchise laws, the contracts prevail and the laws can’t be enforced. We are working with state legislators to write a bill

Our major initiative this year will be continuing to grow the CADA-supported Clear the Air Foundation. CTAF is a unique effort for Colorado dealers that works to remove highly polluting vehicles off our state’s streets and provides support to charities that
research and treat asthma and other environment-related breathing disorders, including National Jewish Health and the American Lung
Association. The foundation’s efforts are also focused on raising funds for scholarships going to students who want to pursue careers

I’m looking forward to meeting my fellow CADA member-dealers and working with you on both our legislative and philanthropic
endeavors. With our collective energy, 2013 ought to be another good year for us.

BE INFORMED...STAY INFORMED...WITH THE OPEN ROAD

To stay current with dealer news, management alerts, upcoming seminar and event details, legislative status
reports, regulatory updates, industry news and trends, local dealer milestones, and other important items, make
sure you are receiving the weekly Open Road. To sign up for this FREE service, go to www.cadaopenroad.org
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THE YEAR 2012 - BY THE NUMBERS
As we look forward into 2013, the auto industry continues to lead most segments of the econoa single year with as great a percentage increase in sales as we witnessed with the 21.9 percent up
achieved in 2012.
know where you’ve been. Here’s a quick snap-shot sequential look-back over the past 13 years:
2000 – Colorado all-time high for new car registrations at 207,836
2009 – Colorado modern-day low for new car registrations at 104,504
2012 – In three short years since 2009, up 51.74 percent at 158,630
Between 2010 and 2012, we got back to 76 percent of Colorado’s modern day high.
was an outstanding year for vehicle sales in Colorado.*
Data is available for more than 30 brands of new vehicles. All but two experienced growth in
-

LET US KNOW
ABOUT YOUR
GOOD NEWS!
Have you or
anyone else at
your dealership
won an award
recently? Have
you or your dealership provided
any outstanding
community
service? If so,
please send
CADA a brief
write-up of the
award or event
along with any
other information
to milestones@
coloradodealers.
org. Also include
your contact info
for further
follow-up.
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tacular.”
Overall, new car and truck registrations rose 21.9 percent.
New car registrations went up 25.6 percent - light trucks increased 19.1 percent.
Japanese brands rebounded, climbing 26.9 percent compared to 23.9 percent for the Europeans, 19.1 percent for Detroit-based brands and 8.3 percent for Korean brands.
Two brands posted extraordinary unit sales growth during 2012 - Smart was up 211.9 percent,
although that represented an increase from 59 to 184 cars, and Fiat registrations climbed 436.1
percent (from 97 to 520 cars). Eight other brands increased new vehicle registrations by more than
30 percent, the top being Acura, followed by Jeep, Toyota and Volkswagen:
(article continued on page 5)
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The Innovative Dealer Summit is
popular among dealer and industry
meetings in that all participant and
break-out sessions are conducted
during March 19-20 and overlays
the annual Denver Auto Show.
dealer principals and senior dealer managers, addresses the most pressing sales,
in dealership operations - will take place on Tuesday, March 19 and Wednesday,
March 20, followed by the Denver Auto Show Charity Preview Party from 7pm to
10pm on Tuesday, March 19.
build solid and growing leads, and learn which technologies are most cost-effective
and results-oriented. With the ongoing challenges dealers face to successfully and

Honda – 30.4 percent
Chrysler – 31.2 percent
Land Rover – 33.9 percent
Volkswagen – 36.5 percent
Toyota/Scion – 36.5 percent
Jeep – 39.3 percent
Acura – 44.8 percent
Registration increases were less dramatic for used vehicles, but there was
still a 2.5 percent increase in year-over-year registrations. For the fourth quarter
the change was smaller – up by 0.9 percent.
Japanese brands led the increase in Colorado retail used vehicle registrations
with an uptick of 7.2 percent followed by Korean brands (3.7%) and European
brands (0.9%). Used vehicle registrations of Detroit-made vehicles actually
dropped for the year by 0.4 percent. Most of the used vehicle gains were among
cars (5.3%). Used truck sales were up just a third of a percentage point (0.3%).
MINI was the clear winner for used vehicle registration totals with a 2012
increase of 27.6 percent followed by Mercedes (12.0%), Lexus (11.5%), Mitsubishi
(11.1%), Toyota/Scion (10.5%), Nissan (103%), BMW (9.3%), Subaru (6.7%),
Mazda (6.6%) and Hyundai (5.1%). No American brands cracked the top 10
and Cadillac actually experienced a 15.8 percent decline. Jaguar (-26.4%)
showed the largest loss, but most of the other dramatic losses were among
brands no longer sold new, such as Hummer, Pontiac, Saturn and Saab.
of this Bulletin. The year-end issue is the most important and relevant of any we publish
and provides a great snapshot of how our industry is faring.
* Data provided by Experian Automotive and published by Auto Outlook.
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JAY CIMINO WINS STATE AND NATIONAL RECOGNITION FOR
COMMUNITY SERVICE AND INDUSTRY ACCOMPLISHMENTS
Congratulations to Jay Cimino, President/CEO/Owner of Phil Long Dealerships, for being nominated for the TIME Dealer of the
Year Award by CADA. Cimino is one of a select group of 57 dealer nominees from across the country who will be honored at the 96th
annual NADA Convention & Exposition in Orlando on Feb. 9, 2013
The TIME Dealer of the Year award is one of the automobile industry’s most prestigious and highly coveted honors. Recipients are
among the nation’s most successful auto dealers who also demonstrate a long-standing commitment to community service. Cimino, 76, was chosen to represent the Colorado Automobile
Dealers Association in the national competition – one of only 57 auto dealers from 17,000
nationwide – nominated for the 44th annual award. The award is sponsored by TIME in association with Ally Financial, and in cooperation with NADA. A panel of faculty members from
the four NADA regions and one national Dealer of the Year.
-

you take care of the customer, the customer will take care of you. That philosophy has not
changed.”
A Colorado native, Cimino graduated from Holy Trinity High School in Trinidad in 1954,
Trinidad State Junior College in 1958 and the University of Denver in 1960, where he earned a
BS in business administration. He and his wife, Emily, have four children and eight grandchildren. Cimino also served in the Marine Corps for two years between high school and college.
man as many of my family members had.” But he did just that.
In 1960 Jay began his career as a territory manager for BF Goodrich. Then in 1965 he started his new career in the auto industry as
a salesman for Jess Hunter Ford in Pueblo, Colorado, there he went from salesman to GSM. In 1972 Cimino moved to Santa Fe, NM
as Partner and General Manager for a Pontiac, Buick, GMC dealer. It was there that he was recruited by Phil Long to be his general
manager for Phil Long Ford in Colorado Springs in 1975, a partnership that would also develop into a lifelong friendship.
When Jay joined the Phil Long team in 1975 it was one franchise with about 55 employees. Over time Jay grew the employee base
a Jeep Chrysler dealership, but he was adamant about keeping his employees working. To make this possible Jay created and opened
Cimino has been honoring Long’s legacy in deeds and actions ever since joining the business. He is generous with his personal and

a skate-park have been built – all created to enhance recreation opportunities in Colorado neighborhoods. He has played an integral
part in the capital campaign for the new Marian House Soup Kitchen, for which he is a top individual donor. Cimino established the
Jay and Emily Cimino Scholarship Fund to assist area students. And he purchased a closed church that he attended as a young boy in
Trinidad, renovated it and transformed it into the Mt. Carmel Health, Wellness and Community Center.
Throughout the years, Cimino has received recognition for his altruistic efforts including Ford Motor Company’s Salute to Dealers award, the El Pomar Foundations Gov. John A. Love award, Partners in Philanthropy award, the Columbine Individual Citation
Award, the John Venezia Memorial Award; the Council for College Resource Development Award,
the Citizen Meritorious Service Award and the CIVIS PRINCEPS award just to name a few of the
many. But the one that stands out is the Fort Carson Good Neighbor Award, which recognizes a ci-
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SAVE THE DATE!
Mark your calendars for the premier,
exclusive event at the 2013 Denver Auto Show.

5th Annual
7pm - 10pm | Tuesday, March 19, 2013
Colorado Convention Center
700 14th Street | Denver, CO 80202
Learn more and purchase tickets ($100/each)
at www.CharityPreviewParty.com.
Look for a formal invite in your mailbox... coming soon!
Look for a formal invite in
your mailbox... coming soon!

Don’t miss this exciting event!
The Charity Preview Party is the exclusive, premier event of the Denver Auto Show, benefiting
National Jewish Health, the Clear the Air Foundation, and The Denver Post Community Foundation.

New: This year’s event is held on the Denver Auto Show floor and includes
exclusive access to the entire 500+ new car showroom.
Enjoy a champagne reception with special entertainment!

denver
AUTO SHOW

March 20 - 24, 2013 | www.DenverAutoShow.com

This event benefits:

FOUNDATION
www.NationalJewish.org
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CLEAR THE AIR FOUNDATION PARTICIPATION
REACHES 554 CARS DONATED
ed in from consumers. The goal of CTAF is to help Colorado citizens who suffer from asthma or other environment-related breathing
disorders by improving the air in which we breathe and to provide scholarships to students who want to further their education in the
than 550 cars from the road in since April 2011, making a measureable difference in the quality of Colorado’s air.

District 1:
District 2:
District 3:
District 4:
District 5:
District 6:
District 7:

2012 CTAF DISTRICT LEADERS

GO Toyota Scion Arapahoe (10)
Emich Volkswagen (19)
Pro Chrysler Jeep Dodge Ram (29)
Longmont Ford (5)
Tynan's Kia (5)
John Elway Chrysler Jeep Dodge Ram (2)
Burlington Ford Lincoln (2)

Pro Chrysler Jeep Dodge Ram 29
Planet Honda 20
Emich VW 19
Planet Hyundai 15
Shortline Automotive 14
GO Toyota Arapahoe 10
GO Courtesy Ford 8
John Elway Chevrolet Broadway 8
Courtesy Acura 7
GO Chevrolet 7
GO Honda 7
Pueblo Toyota 7
Spradley Powers Chevrolet Hyundai 7
The Faricy Boys Chrysler Jeep 7
Berthod Motors 6
Emich Chevrolet 6
Bighorn Toyota 5
GO Dodge on Arapahoe 5
GO Mazda Hyundai 104th 5
GO Nissan Southwest 5
Longmont Ford 5
Tynan's Kia 5
Christopher's Dodge World 4
Davidson-Gebhardt Chevrolet 4
Dellenbach Motors 4
Ed Carroll Motors 4
GO Chrysler Jeep Broadway 4
Groove Toyota 4
John Roberts Motor Works 4
Markley Motors 4
Peak Kia--Littleton 4
Ralph Schomp Honda 4
Schomp BMW 4
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District 8: The Faricy Boys (7)
District 9: Pueblo Toyota (7)
Spradley Chevrolet (7)
District 10: Morehart Murphy Regional Auto Center (3)
District 11: John Roberts Motor Works (4)
District 12: Berthod Motors (6)

2012 DEALER DONATIONS
Subaru of Pueblo (Solon) 4
Suss Buick GMC 4
Tynan's Fort Collins Nissan Saab 4
Barbees Freeway Ford 3
Glenwood Springs Ford 3
GO Chrysler Jeep Dodge Southwest 3
GO Nissan 104th 3
Groove Mazda 3
Len Lyall Chevrolet 3
Medved Autoplex Wheat Ridge 3
Morehart Murphy Regional Auto Center 3
Mountain States Toyota 3
Phil Long Ford Denver 3
Phil Long Ford Motor City 3
Phil Long Hyundai Chapel Hills 3
Sill TerHar Ford Lincoln 3
South Colorado Springs Nissan 3
Spradley Ford Lincoln 3
Spradley Barr Ford 3
Stevinson Chevrolet West 3
Summit Ford 3
Suss Superstore 3
Turner Automotive 3
Burlington Ford and Lincoln 2
Dale Spradley Motors 2
Flatirons Subaru 2
GO Buick GMC Park Meadows 2
GO Chrysler Jeep West 2
Groove Ford 2
John Elway Chrysler Jeep Dodge 2
Lakewood Fordland 2
McCaddon Cadillac Buick GMC 2
Mike Shaw Buick GMC 2

Colorado Automobile Dealers Association

Phil Long Ford Chapel Hills 2
Stevinson Toyota Scion West 2
Tynan's Inc 2
Victory Motors of Craig 2
Boulder Toyota 1
Faricy Ford Lincoln 1
Fisher Auto 1
Ghent Chevrolet 1
Glenwood Springs Subaru 1
GO Buick GMC West 1
GO Fiat 1
GO Nissan Arapahoe 1
GO Subaru Arapahoe 1
GO Subaru West 1
Groove Subaru 1
Hellman Motor Co 1
Honda of Greeley 1
John Elway Chevrolet Colorado 1
Johnson Auto Plaza 1
Land Rover Flatirons 1
Larry H. Miller Toyota of Colorado
Springs 1
Medved Autoplex Castle Rock 1
Mike Shaw Subaru 1
Murray Motorworks 1
O'Meara Ford 1
Phil Long Hyundai Motor City 1
Signature Kia of Colorado Springs 1
Purifoy Chevrolet 1
Red Noland Used Car 1
Rickenbaugh Volvo 1
Stevinson Imports 1
Stevinson Toyota East 1
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PINNACOL OFFERS 2013 POLICYHOLDER TRAINING OPPORTUNITIES
Risk management is an essential component when it comes to keeping workers’ compensation premiums as low as possible. As a
policyholder, you have access to many of Pinnacol’s free and low-cost risk management training opportunities throughout the year.
Recently, we announced our 2013 training schedule, featuring a variety of topics, dates and locations to best suit your needs.
This year’s schedule consists of seminars and training, Colorado’s Bilingual Conference on Construction Safety, Risk Management
Symposiums, CPR and AED Training, First Aid and Bloodborne Pathogens and OSHA 10-Hour Construction Training Classes.

Seminars and Training: Pinnacol has conducted policyholder seminars and training in Denver and Grand Junction for more
than 12 years. We continue this tradition in 2013 with the following opportunities:
- Nursing Home and Long-Term Care (May, Aug., and Nov.)
- Return-to-Work Seminar (March and Aug.)
- OSHA 10-Hour Construction Training (April, Oct., and Dec.)
- Trench Safety & Emergency Response (April)
- CPR and AED Training (Feb., April, June, Aug., Sept., Nov.)
- Electrical Safety Training (Oct.)
- First Aid and Bloodborne Pathogens Training (March and July)
website at www.pinnacol.com/employer/training.

Webinars: Pinnacol offers free online webinars that are accessible anytime at our
website www.pinnacol.com/employer/training. Our webinar topics include accident
investigation, introduction to subrogation, slips, trips and falls prevention, and defensive driving.

OSHA 10-Hour Construction Training: Pinnacol’s safety services team will host OSHA 10-Hour Construction Training
classes in April, October and December. These classes will provide a variety of construction safety and health standards, and participants will receive their OHSA 10-hour card.

Risk Management Symposiums: Pinnacol will host our annual Risk Management Symposiums in June. Check our website
for more information.

ACCEPTING APPLICATIONS
FOR NEW CLASSES
Visit www.nada.org/nadauniversity/academy to download
schedule and applications. The class start dates are:
DCA: Feb. 25, May 6, June 24, Sept. 9, Oct. 14
GDM: Feb. 18, May 20, June 10, Sept. 16, Oct. 7
ATD Truck Dealer Academy: March 4, Oct. 21
Special Ops training programs
allow department managers to
attend individual weeks of the

Variable Ops I – digital marketing, inventory control,
Variable Ops II – pay plans; leasing; F&I; new- and
used-car sales; hiring, developing and retaining sales
staff; expense controls; ROI

January 2013

NADA 20 GROUPS NOW FORMING
Did you know that the NADA 20 Group offers In-Dealership
Consultations? A consultant will visit
your dealership and personally help

potential! Groups are now forming for Acura, Kia, and Honda
dealers. Call (800) 557-6232, Ext. 4 to apply for membership.

NADA ISSUES FACTORY
COMMUNICATIONS GUIDANCE
NADA recently distributed a memo to all NADA members
want to consider when reviewing and responding to communications from their manufacturer. NADA encourages dealers to review
these materials, which are a valuable resource when facing this
important issue.
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FTC ISSUES WARNINGS
ABOUT “DRIP PRICING”
The FTC has issued warning letters to 22 hotel operators
stating that the way they advertise prices on their websites
of what consumers can expect to pay for their hotel rooms.”
As explained below, the letters warn against several practices,
including the exclusion of mandatory surcharges in prices that
are quoted to consumers. This admonition, although directed
at hotel operators, is relevant to all industries regulated by the
FTC, including motor vehicle dealers.

other charges later as the customer goes through the buying
process. The additional charges can be mandatory charges, such
as hotel resort fees, or fees for optional upgrades and add-ons.

companies.” In its model letter to the hotel operators, the FTC
stated, in part:
FTC staff has reviewed a number of online hotel reservafees from the quoted reservation price. Instead, the “total
price” or “estimated price” quoted to consumers includes
only the room rate and applicable taxes. At some of these
sites, the applicable resort fee is listed nearby, but separate
from, the quoted price. In others, the quoted price is accompanied by an asterisk that leads consumers to another
location at the site – sometimes on the same page, sometimes
not – where the applicable resort fee is disclosed, typically
anywhere, and instead inform consumers that other undeThese practices may violate the law by misrepresenting
the price consumers can expect to pay for their hotel rooms.
We believe that online hotel reservation sites should include
in the quoted total price any unavoidable and mandatory
fees, such as resort fees, that consumers will be charged to
stay at the hotel. While a hotel reservation site may breakdown the components of the reservation estimate (e.g., room
rate, estimated taxes, and any mandatory, unavoidable fees),
inclusive estimate….We strongly encourage you to review
your company’s website to ensure you are not misrepresenting the total price consumers can expect to pay when making
a reservation to stay in your hotel. Please be advised that
the FTC may take action to enforce and seek redress for any
violations of the FTC Act as the public interest may require.
10

When dealer ads are reviewed for legal compliance, the
reviewer must ensure that, in addition to adhering to any state
requirements, the ads do not run afoul of the FTC’s deception or
unfairness standards.

Go to the Dec 26 issue of Open Road at www.
cadaopenroad.org for additional information
on drip pricing, see the FTC press release and
its related blog on the topic.

COLORADO MINIMUM WAGE JAN. 1, 2013: $7.78/HOUR
Colorado Minimum Wage Order 29

The Division of Labor has adopted Colorado Minimum

Go to the Dec 18 issue of Open Road at www.
cadaopenroad.org for the state Wage and Hour
page (includes updated fact sheets and poster).

REMINDER: 8300 CASH REPORTING CONSUMER NOTICES DUE BY JAN. 31
cash in a single transaction or related transactions must comReceived in a Trade or Business.
In addition, businesses must notify those customers that it
writing, by Jan. 31 of the subsequent calendar year.

Go to the Jan. 15 issue of Open Road at www.
cadaopenroad.org for links to the key IRS form
and publication on this topic.

ALTERNATIVE FUEL TAX CREDITS ALERT
The Colorado Department of Revenue (DOR) has indicated
that numerous vehicles and amounts previously listed on the
primary tax publication for alternative fuel / innovative vehicles
were in error. Many popular vehicles were included when they
should not have had any eligible credit at all and some others
had incorrect amounts.

Go to the Jan. 8 issue of Open Road at www.
cadaopenroad.org for the details on the full alert.
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FTC TO STUDY DATA
BROKER INDUSTRY

FCC ALLOWS OPT-OUT
CONFIRMATION TEXTS

The FTC recently announced that it is

The Federal Communication Commission (FCC) recently decided that sending a

regarding collection and use of consumer data. The FTC issued
orders to nine data brokerage companies: 1) Acxiom, 2) Corelogic, 3) Datalogix, 4) eBureau, 5) ID Analytics, 6) Intelius, 7)
Peekyou, 8) Rapleaf and 9) Recorded Future. The FTC is seeking details about: the nature and sources of the consumer information the data brokers collect; how they use, maintain and
disseminate the information; and the extent to which the data
brokers allow consumers to access and correct their information
or to opt out of having their personal information sold.
ER ALERT: Are You In Control of Your Data?” reminding
dealers that it is critical that they (i) determine who within the
dealership is authorized to grant access to dealership data, and
(ii) conduct periodic audits of their operations to determine who
can access their electronic data, what data they have access to
and what they can do with it.

MEDICARE TAX INCREASE
BEGAN JAN. 1, 2013
The Additional Medicare Tax required by
the healthcare reform law (Affordable Care
Act) goes into effect Jan. 1, 2013. The tax applies to individuals’ wages, other compensation and self-employment income
over certain thresholds. Dealers and other employers are
responsible for withholding the tax on wages and other compensation in certain circumstances. Click here (www.irs.gov/
Businesses/Small-Businesses-&-Self-Employed/Questions-andAnswers-for-the-Additional-Medicare-Tax) to view a series
of FAQs on the new tax posted by the IRS. The IRS recently
proposed regulations that provide guidance to employers and
individuals on the implementation of the Additional Medicare
Tax. The proposed regulations provide rules for the withholding, computation, reporting, and payment of the additional
Medicare tax on wages, self-employment income, and Railroad
Retirement Tax Act compensation.

further text messages to be sent does not violate the Telephone
Consumer Protection Act or the FCC’s rules. This exception
ers from whom a sender has obtained prior, express consent to

text message may include contact information or instructions
as to how the consumer can opt back in, but cannot include any
marketing or promotional information.
FTC and FCC requirements regarding text messages a www.

EPA RULES UPHOLD USED
OIL IN SPACE HEATERS
On Dec. 21, the EPA made clear that used
oil space heaters often found in dealership service departments are not regulated by its new area source boiler
rules. EPA also noted how its new rules apply to the used oil

destined for burners designed to burn coal.
Bottom line, EPA’s new rules support the burning of used
oil (including used oil collected from do-it-yourselfers, DIYs)
in space heaters vented to the atmosphere and below 500,000
BTUs in size. Dealership used oil generally is on-spec. However dealerships that send used oil off-site for fuel processing
should attempt to avoid contamination during storage and
consider separately storing/shipping any DIY used oil collected.
Dealerships must be willing to collect DIY used oil to be eligible for the federal used oil Superfund exemption. Questions
on this matter can be directed to NADA Regulatory Affairs at
(703) 821-7040 or regulatoryaffairs@nada.org.

NEW NADA SOCIAL NETWORKING COMMUNITY LAUNCHING SOON

Watch for the launch of NADA U FUEL, a new social networking community for Academy,
20 Group and NextGen ATD members. FUEL will take collaboration and idea-sharing
to a new level as members take advantage of this dedicated communication channel.
January 2013
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New-car and light-truck sales are leading an economic recovery. Sales were up 13 percent in
2012, reaching nearly 14.5 million vehicles. It was the best sales year since 2007.
The good news is several factors that led to stronger sales in 2012, such as pent up demand,
contribute to higher sales this year as well.
In business, just like sports, momentum can be a game changer or it can shift on a dime with undesirable results. Sports also teach us the importance of teamwork to achieve and maintain success.
So, how can individual dealerships across the country keep the momentum going?
One way is to stay focused on the things we can control. Looking ahead, the NADA Convenmentum we established last year.

Up-to-Date
News from
NADA
NADA Headlines,
a compilation of the

theme of the convention. Passion
for knowledge, increasing productivity and motivation are all key
components of sustaining positive
momentum.
There’s a lot to learn at the NADA convention, not just for dealer principals but key dealership
staff as well. We’re strongly encouraging dealers to bring a team of employees, including general
managers, CFOs, F&I personnel and sales, service and parts managers.
The entire lineup of convention workshops – which are new – will provide dealers and their
managers with solutions they can implement right away; dealers can meet face-to-face with automaker executives at the franchise meetings to set goals and objectives for the year; and hundreds

retail stories, is
a FREE e-newsletter
published Monday
through Friday.
Along with top
stories, NADA
Headlines features
original news content,
NADA-TV reports,
links to interviews
featuring NADA
leaders, photos,
and timely sponsor/
ad messages.

Invest in your future. Brighter days are ahead. Let’s keep the momentum going. We look forward
to seeing you in Orlando. For more information or to register, visit nadaconventionandexpo.org.

Go to www.nada.org
to sign up for NADA
Headlines or ATD
Insider, e-news for
the American Truck
Dealers division
of NADA.

written disclosures regarding the buyer’s right to cancel the contract within three business days
from the date of the transaction. Door-to-door sales include those made at a place other than the

16

FTC PROPOSES NO SUBSTANTIVE CHANGES
TO COOLING-OFF RULE
The FTC has completed its systematic review of the Cooling-Off Rule and
determined that no changes to the rule are warranted except for potentially increasing the monetary threshold at which the rule applies. In making this determination, the FTC rejected several
proposed changes to the rule that would have affected automobile dealers, including a proposal to
expand the rule’s scope to apply to the sale of used cars at a dealer’s premises.
The Cooling-Off Rule requires sellers who are engaged in door-to-door sales of consumer

or other motor vehicles sold at auctions, tent sales or other temporary places of business, provided
that the seller is a seller of vehicles with a permanent place of business.” The FTC’s sole proposed
-
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OFFICERS

Ryan Ramsay
Summit Ford
Silverthorne – District #12

Chair of the Board
John Carroll
Ed Carroll Motor Co., Fort Collins

Jeff Carlson
Glenwood Springs Ford Lincoln
Colorado NADA Director

Vice Chair
Bill Hellman
Hellman Motor Co., Delta

Todd Maul
John Elway Chevrolet, Englewood
Chair – Legislative Policy Committee

Treasurer
Thom Buckley
Red Noland, Colorado Springs

Lee Payne
Planet Honda
Chair – Clear the Air Foundation

Secretary
Fletcher Flower
Flower Motor Co., Montrose

Jack Terhar
Sill-Terhar Motors
Chair – Denver Auto Show Committee

Immediate Past Chair
Don Hicks
Shortline Auto, Denver

CADA STAFF

DIRECTORS

President
Tim Jackson, CAE, CMP
tim.jackson@coloradodealers.org
303.282.1448

Todd Bondy
Murray Motor Imports
Glendale – District #1

Vice President
Tammi L. McCoy
tammi.mccoy@coloradodealers.org
303.282.1449

Anthony Brownlee
Land Rover Denver East
Aurora – District #2
Doug Moreland
Skyline Automotive
Thornton – District #3

Marsha Temple
marsha.temple@coloradodealers.org
303.457.5123

Ed Dobbs
Land Rover Flatirons
Superior – District #4

Bond Coordinator
Linda Toteve
linda.toteve@coloradodealers.org
303.457.5122

Christina Dawkins
Co’s BMW Center
Ft. Collins – District #5

Services Coordinator
George Billings
george.billings@coloradodealers.org
303.457.5117

Todd Maul
John Elway
Greeley –District #6

Insurance Services - Account Manager
Deb Lay
deb.lay@coloradodealers.org
303.282.1453

Donnie Chrismer
Korf Continental Sterling, Inc.
Sterling – District #7
Mike Cimino
Phil Long Ford Lincoln of Colorado Springs
Colorado Springs – District #8

Insurance Services - Account Manager
Bob Kogel
bob.kogel@coloradodealers.org
303.282.1457

Larry Spradley
Dale Spradley Motors
Pueblo – District #9

Field Services Manager
Polly Penna
polly.penna@coloradodealers.org
303.457.5119

Pat Murphy
Morehart Murphy Regional Auto Center
Durango – District #10
Mike Marquez
John Roberts Motor Works
Gunnison – District #11
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Clear the Air Foundation Program Coordinator
Jill Unfried
jill.unfried@coloradodealers.org
303.880.5139
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umb.com | 303.839.2213

More than a Bank.
More than a Century.
UMB is proud to be a continuing sponsor
of the Charity Preview Party at the Denver
Auto Show, and to bring more than 100
years of integrity, honesty and steady
growth to support Colorado Automobile
dealers. Whether it is commercial lending,
floor planning, lines of credit or building
loans, our Commercial Lending team is
there to help you build your business for
years to come.
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For the most current list of other on-going CADA seminars and events,
please visit the online calendar at www.coloradodealers.org/calendar
EVENT DESCRIPTION

LOCATION

DATE/TIME

WEBINAR: How Some Dealers are
Capturing 40+ Additional Units

Thursday, Feb. 5
at 11am

WEBINAR: Basic Google Analytics 101
for Auto Dealers – How to Get Started!

Thursday, Feb. 14
at 11am

WEBINAR: Advanced Google Analytics
for Auto Dealerships - Updated for 2013

Thursday, Feb. 28
at 11am

To register for any of these
online Dealers Edge training
webinars, go online to
www.coloradodealers.
dealersedge.com/all-dealersedge-webinars/upcominglive-webinars.html

KPA Webinar: EH&S or HR Webinar
Online/Ongoing

Every Thursday
at 10-11am

For more information go to
www.kpaonline.com/webinars

Annual UT/CO/NM Dealer Breakfast
The Peabody Hotel - Orlando, Florida

Sunday, Feb. 10, 2013
7:15 to 8:45am

To register call 303.457.5123, email
registration@coloradodelaers.org,
or online www.coloradodelaers.org/
registration

NADA Convention & Expo 2013
Orlando, Florida

Friday, Feb. 8 Monday, Feb. 11, 2013

For more information, go online to
www.nadaconventionandexpo.org/

2013 Denver Auto Show
Colorado Convention Center

March 20-24, 2013

For more information, go online to
www.paragonexpo.com

NADA CONVENTION OFFERS 61 NEW WORKSHOPS
FOR DEALERS AND MANAGERS
One of the main takeaways of the annual NADA Convention and Expo is attending the workshop sessions, which are presented by experts and professionals from across the auto industry.
the convention workshops will walk away with solutions they can put into practice as soon as they return to their dealerships,” said
building workshop topics, we received input from many NADA and ATD directors who contributed their time during the selection
process of the 2013 convention workshop topics and instructors.”

Choosing from hundreds of workshop sessions, attending franchise meetings, general sessions and meeting with exhibitors over
encouraged to utilize myNADAplanner, a free online, easy-to-use planning, scheduling and networking tool designed for attendees to
providing an advance look at the exhibitor list,” said Mark Scarpelli, chairman of NADA’s convention committee.

STATE RESOURCES

Auto Industry Division: 303.205.5746, www.colorado.gov/revenue/AID
Titles/Registration: 303.205.5608, www.colorado.gov/revenue/dmv (Select “Title - Register a Vehicle” link)
Department of Revenue Taxation: www.colorado.gov/revenue/tax
Latest Sales & Use Tax Rate Summary: www.coloradodealers.org/DR1002

Bulletin questions or comments? If you have questions about items in this newsletter or suggestions for future
articles, please contact Marsha Temple at 303.457.5123 or e-mail to marsha.temple@coloradodealers.org.
DISCLAIMER: CADA IS NOT AUTHORIZED TO DISPENSE LEGAL ADVICE. THE INFORMATION CONTAINED IN THIS NEWSLETTER IS FOR
INFORMATIONAL PURPOSES ONLY. CADA ADVISES THAT DEALERS CONSULT LEGAL COUNSEL ON THE SPECIFICS OF ANY LAW OR
REGULATION TO ENSURE FULL COMPLIANCE.

