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ROUTE TO:
____ Owner/GM
____ Controller
____ GSM
____ Fixed Ops
____ New Car Manager
____ Used Car Manager

ADDRESSING THE MOST PRESSING DEALER NEEDS
Now that the Colorado General Assembly has adjourned for 2013, and all three of CADA’s highest priority legislative proposals were enacted into law, we head into the off-season for legislative action. We will
soon gear up to provide members more detailed descriptions and assessments of the victories our crack lobbying team has achieved. We are fortunate as an association and as an industry, to be able to elevate our most
pressing dealer issues to policymakers and gain their understanding, support, and ultimately their votes.
Even though direct lobbying is concentrated in the 120-day legislative session, our grassroots activism is
an on-going, year-round effort. Your ability to connect with your elected state representative and/or senator
on a legislative decision. A large percentage of the legislative body changes every two-year election cycle,
and it is critical we keep the legislators informed. Even though you may have participated in a number of
times when CADA has invited you to join a meeting (breakfast, lunch or dinner) with your elected state
representative or senator, it is important to come, and again, because new issues arise on a moment’s notice.
Some of these issues will change the industry for the better, but quite often they are proposed to change for
John Carroll
worse. We as dealers are our own best defense against bad ideas. CADA is able to keep us all on same page
headed in same direction.
I believe some of the most important results of CADA’s efforts are those when we are successfully effecting public policy advocacy. While
CADA handles several important dealer issues, the one that no one else handles, no one else is prepared to handle and no one else could effectively handle is that of addressing critically important legislative action, either from an offensive or defensive position.
The three bills that were enacted with CADA support in 2013 were:
• SB13-265 – Ensures that all franchise protections enacted by the Colorado General Assembly are applicable
to all franchise agreements, regardless of when the agreement was signed.
• HB13-1265-1289– Enables an electronic lien process for car titles and issuing lien releases.
CADA has supported a dealer’s efforts to overturn a rogue sales tax audit in which the State of Colorado initially
ordered a $660,000 tax payment of the dealer for the use of courtesy loaners. CADA sought a legal opinion, defending
the dealer against liability for the tax audit determination. Over the course of the past several months, with the support of
CADA, the dealer has been able to get the audit determination reduced from $660,000 to approximately $23,000. The dealer now has to decide

Another pressing issue is Tesla. Almost every conversation I have with dealers includes the Tesla topic. What is Tesla trying to do with manufacturer-to-consumer selling? Elon Musk, billionaire CEO of Tesla, is challenging the long successful independent franchise dealer network,
and this challenge is going to be problematic and question areas and processes in our industry we never anticipated being in question. While we
do not know, at this time, how the Tesla challenge will play out, we do know that CADA will stay on top of developments, and provide the best
guidance to dealers and policy-makers to preserve and protect a system that has served consumers successfully for well over a century.
Legislative updates, the Tesla issue and so much more will be part of the ongoing conversations held at CADA’s Regional Meetings in the
fall and the Annual Meeting in December. If you want to learn more, it is critical that you attend the regional meeting held in your area as well as
attend the Annual Meeting in Denver. All these events provide an opportunity to learn what is going on in your industry as well as network with
your peers. For more information regarding these events, watch the CADA Bulletin, CADA Open Road and many of CADA’s direct mailings.
You can also go to www.ColoradoDealers.org for updates.

NADA FOUNDATION MOBILIZES EMERGENCY RELIEF
TO HELP OKLAHOMA TORNADO VICTIMS

NADA is working with the state of Oklahoma and metro dealer associations to notify
Emergency Relief Fund is available. Employees can apply directly to NADA for
emergency assistance or dealers can apply on behalf of their affected employees.
Go online to www.nada.org/charitablefoundation for more information.
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KPA WEEKLY WEBINAR:
EVERY Thursday from 10 - 11am

For upcoming topics and to register:
www.kpaonline.com/webinars
Previous webinars are
also available at this link!

PARTICIPATION REACHES
669 CARS DONATED
The Clear the Air Foundation works closely with Colorado automobile dealers who have agreed to donate “gross-emitting” vehicles
that are traded in from consumers. The goal of CTAF is to help
Colorado citizens who suffer from asthma or other environmentrelated breathing disorders by improving the air we breathe and to
provide scholarships to students who want to further their educasupport and donations of new car dealers, we were able to remove
close to 700 cars from the road since April 2011, making a measurable difference in the quality of Colorado’s air.

TOP DONATING DEALERS
15 Cars
Pro Chrysler Jeep
Dodge Ram

CADA ONLINE TRAINING CENTER
Online & On Demand Access to the
Best Dealership Trainers & Subject Experts

VIP Season Ticket

For dealerships serious about providing excellent training
opportunities for all of their management team members. All
live and recorded sessions available via the new Vip Season
Ticket with training for the entire management team at one
low yearly fee.

Introductory Offer:
year of service!
• Total Access for up to 10 Members of your team
• Access to all 45 NEW & Live DealersEdge® Webinars
throughout the year
• Access to all archived training recordings (60-100 available)
• Emailed Best Practice and Case Study Reports
• Access to online archives of more than 3,500 Best Practice
Reports
At this low intro rate, you can train
up to 10 of your managers for less than
$8.35 per manager, per month!

Call Jim Muntz at 800.321.5312, Ext. 801,
or email jim@dealersedge.com
May 2013

9 Cars
Planet Honda

7 Cars
Dellenbach Motors
Johnson Auto Plaza
Shortline Automotive

6 Cars
The Faricy Boys
Planet Hyundai

5 Cars
Courtesy Acura
Glenwood Springs
Ford
Peak Kia

4 Cars
Christopher’s Dodge
Ed Carroll Motor
Company
AutoNation
Honda 104
Medved Chevrolet
Wheat Ridge

We need YOUR
car donation pledge!
Contact Jill Unfried at 303.880.5139
or jill.unfried@coloradodealers.org.
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ADDRESSING TESLA AS A PUBLIC POLICY ISSUE
The comments I hear the most from dealers these days pertain to Tesla, wondering about the direction
and impact it has made in the marketplace, in such a short time and against most odds. Dealers should view
Tesla as a threat to a business model that this industry and the public has relied on for more than 105 years,
that of an independent franchised dealer network.
Tesla’s CEO, Elon Musk, seems determined to market the Tesla product through a network of factoryowned stores, or online in those states that do not allow factory-to-consumer direct selling. To say that Elon
Musk is condescending in his public commentary regarding dealers is an understatement. In a message
posted to Twitter, Musk encouraged anyone who had ever “been taken” by a car dealer to call or write state
legislators in Texas in an effort to overturn the state’s ban on factory-owned retail outlets.

Tim Jackson

The question of whether or not a fully-electric car, let alone a wholly electric company, can succeed
was a roadster that was designed and built on a Lotus Roadster platform. According to Wikipedia, approximately 2,400 Tesla Roadsters were built and sold. Tesla does not report sales data to Automotive News

BE INFORMED &
STAY INFORMED
WITH THE
OPEN ROAD
ENEWSLETTER
To stay current
with dealer news,
management alerts,
upcoming seminar
and event details,
legislative status
reports, regulatory
updates, industry news
and trends, local dealer
milestones, and other
important items, make
sure you are receiving
the weekly Open Road
e-newsletter.
We launched this
service because we
understand the importance you place on
timely information and
communication.

To sign up for
this FREE weekly
service, go to
www.cada
openroad.org/
enewsletter

sedan by Tesla. Production of the Model S started in Fremont, California in the plant formerly co-operated
by General Motors and Toyota to produce the Pontiac Vibe and Toyota Matrix. To-date over 10,000 Model
S sedans have been built and sold.
Tesla promises an affordable volume car will be produced by 2014, with an intended sticker price in a
$30,000 to $40,000 range.

Tesla and the Media
While Tesla does not advertise, it does get plenty of free media…tons of free media, in fact. All you
have to do to witness this phenomenon, is pick up any newspaper, listen to any news station on radio or
television or browse the internet, and you will see a story about Elon Musk and Tesla.
First is the automotive industry media. Consumer-targeted publications have been fawning all over Tesla, beginning with Motor Trend, awarding the Tesla Model S its “Car of the Year” for 2013, and continuing
on with a Consumer Report rating the Model S as the best car it has tested since 2007. The overly positive

reporter, Phil Lebeau, recently dedicated 36 of 40 postings on Twitter to Tesla. All were positive. Recent
searches of Wall Street Journal, Forbes, New York Times, USA Today, Detroit News and the Detroit Free
General Motors, Ford, Chrysler, Toyota, Honda and Nissan. In fact, Tesla singularly garnered more press
than all of those companies combined over the last month for a one-month period.

Tesla and the Franchise System
Tesla operates its own showrooms (retail outlets), mostly in high-end, fashion-centric malls and shopping centers, such as the one in Park Meadows Shopping Center near Denver. Additionally, Tesla operates

images. Based on that, it shouldn’t come as any surprise to anyone that Tesla hired the same guy who designed and built out the Apple store concept for Steve Jobs to design the Tesla store concept for Elon Musk.
While some will argue that Elon Musk and Tesla should be able to run their retail operations the way
they choose without government intrusion blocking the factory-to-consumer sales, and there is merit, of
Article continued on page 5
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Deadline extended through June 30, 2013! Go to www.NADAworkforcestudy.com

and business structure adjustments.
NADA’s 2013 Dealership Workforce Study isn’t the compensation study of yesteryear. This robust initiative collects data from
dealerships across the United States and provides extensive comparative data on dealership position pay averages, hours of operaThere is no cost to participate! Car and truck dealerships that participate are eligible to receive:
national and regional industry—COMPLIMENTARY!
compared to your franchise and local market
Industry Report – a comprehensive report with critical economic
factors and analysis—COMPLIMENTARY! It’s easy!
1. Go to www.NADAworkforcestudy.com
2. Enroll using your NADA/ATD Member ID
3. Complete a simple online survey

and streamlined. Enroll one store and submit survey and payroll data for all dealerships within your group. Instructions are provided on the Workforce Study website.
Finally, this study will provide CADA with vital data and trends to better enable us to impact industry issues on your behalf.
Go to www.NADAworkforcestudy.com to get started. The DEADLINE has been extended to June 30, 2013.
Questions? Call CADA at 303.831.1722 or call NADA Customer Service at 800.557.6232.

Article continued from page 4

course, to that kind of entrepreneurial thinking and spirit. But, the hype will start to fall by the wayside, when consideration is focused on the
fact that Tesla, until very recently, operated on government supplied loans. Additionally, every car that Tesla sells, has ever sold and plans to
sell in the future is eligible for government incentives, some of which may be layered on top of each other.
Tesla has challenged dealer associations on state legislative proposals in states such as Minnesota, Texas and North Carolina. So far, dealer
associations have a big task on their hands in convincing the media, policy-makers and the public that the Tesla models
bold fabrications and slanderous allegations of dealers and the independent franchise system were a major part of the
discussion. Most of the incorrect information that became part of the public record went unchallenged and not corrected.

Where to From Here?
Tesla’s Elon Musk is committed to the factory-to-consumer direct-selling model. Even as electric car companies and
electric car battery companies fail by the month, investors, industry-watchers and the media continue to be fascinated by Tesla.
Until someone effectively takes the shine off of the product and the process, Tesla is expected to continue to rack up media victories.
Dealers should pay close attention to Tesla and the developments that surround this start-up company. It is a threat and should be recognized as such. Most dealers understand the threat. We are spending a lot of our time watching the developments as they play out. Tesla is being
watched by other dealer associations and by NADA. The continued success of the dealer franchise system to consumers, communities and to
the economy is at stake with a potential body blow in the making. We should all take the threat seriously and stand ready to act, from a public
policy standpoint, at the right time.
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COLORADO CIVIL UNIONS
ACT EFFECTIVE MAY 1:
IMPLICATIONS FOR EMPLOYERS
As most have seen in various media sources, the Colorado Civil
Unions act was signed into law and went into effect May 1. This new
law has numerous implications for employers, and may also necessitate the revision of various employer policies.

See the Mountain States Employers Council May Bulletin
(attached), page 3, “What Should I Know About the Colorado Civil
Unions Act?” Key highlights of this legislation:
• Two adults who are at least 18 years of age and not already
parties to another civil union or married and not closely
related by blood can form a civil union.
protections, and responsibilities afforded to spouses under
Colorado law, including:
- protection from discrimination under the Colorado AntiDiscrimination Act based on spousal status;
- the right to be treated as a family member or spouse for

public employees’ retirement system;
police pensions; and
federal Family and Medical Leave Act).
The requirements to offer parties to civil unions participation
in life insurance plans and fully insured “health coverage plans,”
if spouses are offered coverage, are effective for plans issued,
delivered, or renewed on or after January 1, 2014. What constiguidance from the Colorado Division of Insurance.
Does the new law give parties to civil unions rights to leave
under federal laws like the Family and Medical Leave Act
(FMLA*)? The answer to this question was later impacted (after the
attached MSEC Bulletin was printed) by the enactment of Colorado
House Bill 13-1222, the ‘Colorado Family Care Act’. This Act
expands the group of family members that employees can take fam-
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ily leave to care for to include parties to civil unions and domestic
partners. The Act will go into effect Aug. 7, 2013 (90 days after the
end of the legislative session). Look for more information on this bill
coming soon as there are complications due to the interplay between
in mid-March due to opposition from business groups. As originally
drafted, the bill would have guaranteed twelve weeks of job-protected leave for employees to care for grandparents, in-laws, adult
children, aunts, uncles, cousins, and civil-union partners or domestic
partners who have a serious health condition. As enacted, the bill
only includes civil-union partners and domestic partners.
*Visit the federal web site http://www.dol.gov/whd/fmla/ for a
refresher on the federal FMLA. There are about eighteen fact sheets
and numerous other resources that summarize various aspects of
deciphering and applying the federal FMLA.

KPA SOFTWARE CAN HELP DEALERS
EASILY UPDATE AND MAINTAIN
SIGNED HR POLICIES
CADA Endorsed provider KPA offers HR Software that
automates HR processes, provides up to the minute compliance information and reporting, and offers on demand advice
from labor and employment attorneys - in a simple, easy to use
web application. The ability to post company Policies within
the software can help dealers maintain electronic signed documentation on state regulations or intercompany guidelines.
ELECTRONIC POLICY MANUALS
• Handbooks and policy manuals are easily updated
• Your own customized handbook is posted online with
a hyperlinked Table of Contents
• Never have to print handbooks again
• Tracks compliance using Overdue Handbook Signing
Report and Completed Signing Report along with
Automated Alerts
CADA members receive a 10% discount.
Subscription pricing for KPA’s HR Management
system starts as low as $198 per month.
To request a personalized demo call 866-356-1735,
or contact Polly Penna, CADA Field Services Director:
Polly.penna@coloradodealers.org, Cell: 303.945.6426.
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NEW I-9 FORM NOW REQUIRED
The U.S. Citizen and Immigration Services (USCIS) issued a
new I-9 form (Rev. 03/08/13) in March of this
year. At that time, a 60-day grace period was
provided. As of May 7, 2013, this is the only
acceptable version of the I-9 Form.
The latest form is available at this web
A reminder that Colorado has a second,
well. Visit www.colorado.gov/cdle/evr for more information.

NEW SALESPERSON APPLICATION
FORM COMING SOON!

COLORADO COURT RULING
ON MARIJUANA:
PART II - WHAT IT MEANS
FOR EMPLOYERS
The Colorado Court of Appeals recently ruled that an
employer can terminate an employee who tests positive for
marijuana, even if the employee has a Colorado-issued medical
marijuana card. The second part of this article with implications
for employers is included below.

Visit www.cadaopenroad.org May 14 issue,
Regulatory & Legal Updates, for the full
article and a link to the court opinion.
WHAT DOES THIS HOLDING MEAN
FOR COLORADO EMPLOYERS?
By Michelle Magruder, Esq.,

inal history that will be reviewed and must be disclosed, and provides
more space to submit full explanations and the circumstances regarding any such history. The intent is that complete information and
additional background upfront will allow the Motor Vehicle Dealer
Board to make more fully informed decisions upon initial review.
The other key change is that any prior criminal convictions will
require the upfront submittal of a
court record documenting

record upfront. The Division has found that applicants with prior
nal disposition of their case, especially when there are circumstances
like deferred judgments or other special resolutions.
The new application is expected to be available any day now and
will be required as of July 1st. Check www.colorado.gov/revenue/
AID under “Forms and Publications” for the revised DR 2115 or
contact CADA.

SHARE YOUR SUCCESS!
If so, please send CADA a brief write-up of the
award or event along with any other info to
milestones@coloradodealers.org. Also include
your contact info for further follow-up.

May 2013

This ruling by the Court
of Appeals is good news for Colorado employers. It allows
Colorado employers to continue to enforce their anti-drug
and alcohol policies without exception. This opinion allows
employers to refuse to hire someone who tests positive for
marijuana, and to terminate an employee who tests positive for marijuana, regardless of whether the employee has a
medical marijuana card. We anticipate this ruling by the Court
of Appeals will also apply to the Colorado law allowing the
“legal use” of recreational marijuana.
As an employer, you need to insure that you have a written
drug and alcohol policy that provides notice to all applicants
and employees under what circumstances an applicant or an
employee will be tested for drugs and alcohol. Most employers have a drug and alcohol policy which allows for: preemployment drug testing; testing when there is reasonable sustesting immediately after an employee is injured on the job.
It is essential that employers consistently enforce its drug
and alcohol policy and treat everyone the same under the
policy. By doing so, employers should avoid any claims of
discrimination or unfair treatment.
Should your company need assistance with drafting or
revising a drug or alcohol policy, or if you have any questions
concerning the ruling by the Court of Appeals, please contact
chelle Magruder, Colin Walker, Brent Johnson, Craig Joyce
or Craig Johnson at 303-830-2400.
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IN ITS GUIDANCE ON AUTO LENDING
The National Automobile Dealers Association (NADA) and the National
Association of Minority Automobile Dealers (NAMAD) issued the following
statement in response to the guidance from the Consumer Finance Protection
ing the way they compensate dealers without any indication that the Bureau has examined the effect this
lending) has been enormously successful in both increasing access to, and reducing the cost of, credit for
convenient and competitive. The CFPB’s attempt to eliminate the dealer’s ability to discount the APR that it
This anti-competitive approach is not in the interests of consumers and should not be accomplished through
guidance and enforcement actions that lack transparency, the opportunity for public comment, and the benmarketplace. It also should not be accomplished without the full participation of the Federal Reserve Board
and the Federal Trade Commission, which are the two agencies that Congress vested with authority over
auto dealers engaged in indirect lending.
“NADA and NAMAD strongly oppose any form of discrimination in auto lending, and the CFPB guidance appropriately explains that unlawful discrimination has no place in the marketplace. However, it is relying on a theory of discrimination that is based on a statistical analysis
of past transactions – not intentional conduct – and the CFPB has not provided any information about how it is conducting its analysis. Without

tably, no one is well served by such an opaque process. While NADA and NAMAD stand ready to work with
all of the federal agencies with responsibilities in this area, NADA and NAMAD encourage the CFPB to
approach this issue in a more considered, transparent and coordinated manner.”

NADA VICTORIOUS IN NLRB POSTER COURT CHALLENGE
As a member of the Coalition for a Democratic Workplace (CDW), NADA joins in a victorious federal
court decision throwing out the National Labor Relations Board’s (NLRB) mandate that 6 million employers
– including dealerships – post notices informing employees of their rights under the National Labor Relations
Act. The CDW successfully argued that the NLRB lacked the statutory authority to require the poster. Other
parties to the lawsuit included the National Association of Manufacturers, the National Federation of Independent Business, and the U.S. Chamber of Commerce. Bottom line: dealerships do not need to display the poster.
The rule which was originally to take effect April 30, 2012 was halted when a DC court of appeals
granted an injunction stopping implementation of the new rule until the legal challenge was full heard.

FTC ELIMINATES DEALER, OEM LABEL BURDEN
Effective May 31, the FTC will no longer require a special label for new alternativefueled vehicles (AFVs). NADA Regulatory Affairs had strongly advocated for this
change, arguing that alternative-fuel information on the FTC label duplicated that found
on EPA’s revised fuel economy label. The FTC also has eliminated its AFV label mandate for used vehicles, agreeing with NADA that such labels were of limited usefulness
for consumers yet imposed undue regulatory burdens on dealerships.

12

Colorado Automobile Dealers Association

Up-to-Date
News from
NADA
NADA Headlines,
a compilation of the
retail stories, is a
FREE e-newsletter
published Monday
through Friday. Along
with top stories, NADA
Headlines features
original news content,
NADA-TV reports, links
to interviews featuring
NADA leaders, photos,
and timely sponsor/ad
messages. Go to www.
nada.org to sign up for
NADA Headlines or
ATD Insider, e-news
for the American Truck
Dealers division
of NADA.
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COLORADO’S ONLY

GUARANTEED
LEAD PROVIDER.

BUYERS
FOR YOU
R
CLOSER
THAN TH VEHICLES ARE
EY APPEA
R
CONNECTING MORE COLORADO BUYERS AND SELLERS!
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OFFICERS

CADA STAFF

Chair of the Board
John Carroll
Ed Carroll Motor Co., Fort Collins

Larry Spradley
Dale Spradley Motors
Pueblo – District #9

Vice Chair
Bill Hellman
Hellman Motor Co., Delta

Pat Murphy
Morehart Murphy Regional Auto Center
Durango – District #10

Treasurer
Thom Buckley
Red Noland, Colorado Springs

Mike Marquez
John Roberts Motor Works
Gunnison – District #11

Secretary
Fletcher Flower
Flower Motor Co., Montrose

Ryan Ramsay
Summit Ford
Silverthorne – District #12

Immediate Past Chair
Don Hicks
Shortline Auto, Denver

Jeff Carlson
Glenwood Springs Ford Lincoln
Colorado NADA Director
At-Large Director

DIRECTORS

Lee Payne
Planet Honda/Hyundai
Chair – Clear the Air Foundation
At-Large Director

Todd Bondy
Murray Motor Imports
Glendale – District #1

Jack Terhar
Sill-Terhar Motors
Chair – Denver Auto Show Committee
At-Large Director

Anthony Brownlee
Land Rover Denver East
Aurora – District #2
Doug Moreland
Skyline Automotive
Thornton – District #3

COMMITTEE &
FOUNDATION CHAIRS

Ed Dobbs
Land Rover Flatirons
Superior – District #4

Todd Maul
John Elway Chevrolet, Englewood
Chair – Legislative Policy Committee

Christina Dawkins
Co’s BMW Center
Ft. Collins – District #5

Lee Payne
Planet Honda
Chair – Clear the Air Foundation

Todd Maul
John Elway
Greeley –District #6
Donnie Chrismer
Korf Continental Sterling, Inc.
Sterling – District #7
Mike Cimino
Phil Long Ford Lincoln Colorado Springs
Colorado Springs – District #8

President
Tim Jackson, CAE, CMP
tim.jackson@coloradodealers.org
303.282.1448
Vice President
Tammi L. McCoy
tammi.mccoy@coloradodealers.org
303.282.1449
Marsha Temple
marsha.temple@coloradodealers.org
303.457.5123
Bond Coordinator
Linda Toteve
linda.toteve@coloradodealers.org
303.457.5122
Services Coordinator
George Billings
george.billings@coloradodealers.org
303.457.5117
Insurance Services - Account Manager
Deb Lay
deb.lay@coloradodealers.org
303.282.1453
Insurance Services - Account Manager
Bob Kogel
bob.kogel@coloradodealers.org
303.282.1457
Field Services Manager
Polly Penna
polly.penna@coloradodealers.org
303.457.5119
Clear the Air Foundation
Program Coordinator
Jill Unfried
jill.unfried@coloradodealers.org
303.880.5139

Jack Terhar
Sill-Terhar Motors
Chair – Denver Auto Show
Stephen T. Zeder
Bighorn Toyota
Chair – Member Services Committee

William D. Barrow Building • CADA Headquarters
290 E. Speer Blvd. • Denver, CO 80203
Phone: 303.831.1722 • Fax: 303.831.4205
Website: www.coloradodealers.org
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umb.com | 303.839.2213

More than a Bank.
More than a Century.
UMB is proud to be a continuing sponsor
of the Charity Preview Party at the Denver
Auto Show, and to bring more than 100
years of integrity, honesty and steady
growth to support Colorado Automobile
dealers. Whether it is commercial lending,
floor planning, lines of credit or building
loans, our Commercial Lending team is
there to help you build your business for
years to come.
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For the most current list of other on-going CADA seminars and events,
please visit the online calendar at www.coloradodealers.org/calendar
EVENT DESCRIPTION

DATE/TIME

LOCATION/INFORMATION

WEBINAR: How to Manage the 8 Con-

Thursday, June 13
at 11am

WEBINAR: New Parts Pricing Strategies and Initiatives

Thursday, June 20
at 11am

WEBINAR: Tips for Turning Your

Thursday, June 27
at 11am

To register for any of these
online Dealers Edge training
webinars, go online to
www.coloradodealers.
dealersedge.com/all-dealersedge-webinars/upcominglive-webinars.html

KPA Webinar: EH&S or HR Webinar
Online/Ongoing

Every Thursday
at 10-11am

For more information go to
www.kpaonline.com/webinars

Pinnacol 2013 Risk Management
Symposiums

Registration/details:
June 13-14 (Denver)
June 27 (Grand Junction) www.pinnacol.com/employer/training

CADA Annual Member Golf Event
Denver

Monday, Sept. 9, 2013

Pinehurst Country Club, 6255 West
Quincy Ave., Denver, CO 80235

NADA UNIVERSITY - SEE WHAT THE BUZZ IS ALL ABOUT
NADA University delivers educational and performance improvement solutions to assist dealers, managers, and employees in

with the ever changing legal and regulatory requirement.

Each of the four centers within NADA U serves a different role in providing a comprehensive selection of resources. NADA has
the distinct advantage of daily engagement with dealerships that are among the best operations in the industry – dealership of all franchises and sizes. We are continually updating our expertise in what works, what doesn’t, and how to do it – all of which we build into
the NADA University curriculum and consulting services.
The all-new learning management system (LMS) enables dealership employees to participate in interactive training online, 24/7,
and to stop and start as their schedule permits. The LMS also provides a valuable testing and reporting system so both employees and
their managers can monitor progress and document completion.
Get started today by signing in with your member ID; NADA and ATD member dealers are automatically enrolled – create usernames for all your employees and they’ll have access too. All other industry professionals may enroll to create their own account for
access to industry information and to purchase NADA U training and resources online.
Can’t remember your username or need help getting started? NADA U Customer Service is available Monday through Friday,
plimentary resources and help setup your employee passwords – call us at 800-557-6232 or email to nadauniversity@nada.org.

STATE RESOURCES
•
•
•
•

Auto Industry Division: 303.205.5746, www.colorado.gov/revenue/AID
Titles/Registration: 303.205.5608, www.colorado.gov/revenue/dmv (Select “Title - Register a Vehicle” link)
Department of Revenue Taxation: www.colorado.gov/revenue/tax
Latest Sales & Use Tax Rate Summary: www.coloradodealers.org/DR1002

Bulletin questions or comments? If you have questions about items in this newsletter or suggestions for future
articles, please contact Marsha Temple at 303.457.5123 or e-mail to marsha.temple@coloradodealers.org.
DISCLAIMER: CADA IS NOT AUTHORIZED TO DISPENSE LEGAL ADVICE. THE INFORMATION CONTAINED IN THIS NEWSLETTER IS FOR
INFORMATIONAL PURPOSES ONLY. CADA ADVISES THAT DEALERS CONSULT LEGAL COUNSEL ON THE SPECIFICS OF ANY LAW OR
REGULATION TO ENSURE FULL COMPLIANCE.

